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Released every year by Freshfel Europe

New format for 2023

Based on official statistics ( Eurostat)

Data gap are narrowed — covering now up 2021

Same methodology used for EU aggregate and for each of
the 27 Member States

Not a market analysis but provide a trends

Monitor accompanied by a webinar for market analysis and
input from selected members on latest trends to look behind
the data






The trade trends






The consumption trends






Momentum for consumption

— Consumers awareness of health benefits
— Covid new drive to be kept

— Build on existing policy with dedicated budget such as
Promotion policy and School scheme

— Green Deal => contribution to carbon neutrality
— Farm to fork => contribution to plant ( based) diet
— EU beating cancer plan= > contribution to prevention

— Fresh produce prime position in regard to health and
environmental assets

=> Future of the planet is in our plate

Barriers to consumption

Prices misperception ( F&V are affordable and one of the cheapest
food category but not perceived as such

Absence of concrete actions to implement awareness
«Lazy» approach towards cooking and preparing food

Generational challenges : low consumption by millennials and
youngest despite movement such as vegetarian/vegan, plant diets

Declining purchasing power and inflation
Crisis situation lead to « unhealthy eating»

Cost of unhealthy eating => 1€ spend on food required 2 € to address
unhealthy diet

Packaging
Labelling uncertainties
Promotion policy and new ineligibility criteria



Consumption trends 2023

-
0 portions .
portions more
33% 55% 12%
| Ireland | 19% 48% 33%
42% 29% 30%
| Denmark | 39% 39% 23%
| France | 25% 55% 20%
| Lithuania | 41% 43% 16%
17% 68% 15% Methodological
27% 58% 14% .
48% 38% 14% differences
| Finland | 38% 49% 14%
EEESEOnIER 47% 13% «  Survey (EUROSTAT)
" Malta | ;ZQ 222 122 *  Calculation based on
33% 56% 11% production, import,
| Spain | 23% 66% 11% export, and waste
24% 66% 11% figures (Freshfel)
29% 62% 10% *  Productsincluded
38% 54% 9%
| slovakia | 41% 50% 9%
36% 56% 8%
33% 59% 8%
48% 44% 8%
| Sweden | 38% 55% 8%
54% 39% 7%
| Austria | 36% 59% 6%
| Slovenia | 32% 63% 5%
47% 48% 5%
74% 24% 2%



https://ec.europa.eu/eurostat/web/products-eurostat-news/-/ddn-20220104-1:%7E:text=On%20average%2C%20over%20half%20of,of%20fruit%20and%20vegetables%20daily.&text=Among%20the%20EU%20Member%20States,%25)%20and%20France%20(20%25).

Consumption in 2022 estimated to have declined by 10%
Down trends ongoing in 2023 with purchasing power of consumers under pressure

Consumers looks for prices and move away from premium quality and organic,
logos and labels are not critical elements in buying decision process

Consumers changes their attitude in buying without stopping (search for
promotion and discount prices, less pruchases but more frequency,...)

More than ever, fragmentation of consumers and their expectations /purchasing
attiudes

Suppliers push for consumers to buy primarily local

Fruit and veg remain affordables, but not perceived as such —excessive promotion
actions

Difficulties to pass on to consumers the added cost of production, less inflation or
even deflation for some products

When retailers don’t want to raise prices, shelfs remain empty in time of shortage



Bread and Fish and Milk, cheese and

General inflation cereals seafood eqggs Qils and fats Vegetables

Euro area ) 30.8 6.8

Belgium ’ . 347 _

Bulgaria 211 8.7
Czechia . 31.1 [V
Denmark . 53
Germany 2 335 54
Estonia i 243

[reland
Greece . 23.3 1.2
Spain . 313 4.7
France : 29.8 1.7
Croatia ’ i 5.8 7.4

[taly 272 5.0
Cyprus s 32.5 -11.4
Latvia 315 20.4
Lithuania 34.4 20.1

Luxembourg . . 23.8 3.6
Hungary : . . ! 34.5
Malta . 3. 257 8.2
Netherlands y 315 7.4
Austria 21.5 6.6
Poland . 24.3
Portugal g 33.6
Romania . I
Slovenia . S5
Slovakia i : 355

Finland . 24.4 m
Sweden i . . . 35.9




Italy 2021/2022 2020/2021 2019/2020 2018/2019
Production 2.053.000 2.124.000 2.096.000 2.264.000
Processing 256.000 254.000 377.000 316.000
Intra EU supply 495.465 616.823 528.287 470.333
Export 395.346 379.075 345.295 262.369
Domestic Sales 906.188 874.102 845.418 1.215.298
Intra EU receipt 95.468 37.824 60.549 24.983
Import 6.345 5.752 5.818 5.153
Market size 1.008.002 917.677 911.786 1.245.434
Population 59.983.000 59.240.000 59.640.000 59.816.000
Consumption kg /capita 17 15 15 21




France 2021/2022 2020/2021 2019/2020 2018/2019
Production 1.383.000 1.337.000 1.651.000 1.470.000
Processing 262.000 227.000 333.000 295.000
Intra EU supply 175.512 202.055 224.102 203.983
Export 157.323 149.979 190.141 326.644
Domestic Sales 788.165 757.966 903.757 644.372
Intra EU receipt 119.770 106.881 109.314 99.492
Import 14.353 12.917 14.885 19.843
Market size 893.582 851.931 998.187 724.022
Population 67.842.000 67.530.000 67.485.000 67.490.000
Consumption kg /capita 13 13 15 11




Apples supply balance

Poland in T 2021/2022 2020/2021 2019/2020 2018/2019
Production 4.300.000 3.410.000 2.910.000 4.810.000
Processing 2.580.000 1.875.000 1.455.000 2.645.000
Intra EU supply 433.716 424.599 307.391 421.290
Export 366.217 360.091 350.199 555.144
Domestic Sales 920.067 750.310 797.410 1.188.567
Intra EU receipt 43.856 48.269 36.789 34.050
Import 129 52 476 584
Market size 964.053 798.631 834.674 1.223.200
Population 37.650.000 37.840.000 37.958.000 37.972.000
Consumption fresh kg /c 26 21 22 32







THANKS

ph.binard@freshfel.org
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