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France
Key Figures

- After potatoes (14 kg/year),

tomatoes are the most consumed

vegetable in France (14 kg / year);

- Imports represent on average 50%

of the volume of tomatoes (fresh +

industry) consumed in France each

year;

- Tomato imports mainly come from

Morocco (62% of imports by value

in 2018), ahead of Spain (23%);

- French tomato production prices

are structurally higher than those of

other European countries (37% in

2019 for round tomatoes, 17% for

grape tomatoes, 108% for cherry

tomatoes).
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France
Key Figures

Source: FranceAgrimer

Imports represent on average 50% of the volume of tomatoes (fresh + industry)

consumed in France each year.
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France
Tomatoes: economic situation

- The tomato is again in a situation of economic crisis according to the RNM indicator

for the last 9 working days. On 31 August, the Réseau des nouvelles des marchés

(RNM, FranceAgriMer quotation) reported an abnormally low price at -41% compared

with the five-year average, compared with -21% on 10 September;

- Légumes de France (vegetable producers, FNSEA), the AOPn Tomatoes and

Cucumbers of France wrote to retailers on 27 August to "alert them to the difficult

disposal of stocks". The volumes of tomatoes on the market are "high" compared to

2019, although this is not expected to last as the end of the season approaches, and

the high production from allotment gardens has not helped (perhaps a covid-19

impact ? => the gardeners had time to take care of their garden during the lockdown

period…);

- This is the second time that the lights are on red for tomatoes this year, after an

initial three-day economic crisis in mid-July (Source : FranceAgriMer). As for the berry

tomato (cherry, elongated, cocktail), it has also gone through two episodes of

economic crisis: one of five days at the end of May, and another of twenty-three days

between 17 June and 20 July. By 2020, tomato growers will have experienced forty

days of economic crisis.
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France
Tomatoes : economic situation



6

France
Tomatoes : organic market
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France
Tomatoes: articles

Agra: 11/09/2020

www.agra.fr/la-tomate-entre-crises-conjoncturelles-et-recherche-d-un-nouvel-lan-

art464455-2487.html

LSA: 03/09/2020

https://www.lsa-conso.fr/la-filiere-francaise-a-la-reconquete-des-volumes-

perdus,356578

France 3: 31/08/2020

https://france3-regions.francetvinfo.fr/pays-de-la-loire/loire-atlantique/nantes/loire-

atlantique-producteur-tomates-contraint-jeter-partie-sa-production-1867778.html

http://www.agra.fr/la-tomate-entre-crises-conjoncturelles-et-recherche-d-un-nouvel-lan-art464455-2487.html
https://www.lsa-conso.fr/la-filiere-francaise-a-la-reconquete-des-volumes-perdus,356578
https://france3-regions.francetvinfo.fr/pays-de-la-loire/loire-atlantique/nantes/loire-atlantique-producteur-tomates-contraint-jeter-partie-sa-production-1867778.html
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Italy
Trend

Source: Consumer Panel Services - Nielsen

NOTE: Pre-Covid: Dec 30th-Feb 23rd Lockdown: Feb 24th-May 16th Post lockdown: May 17th-Aug 9th 

Pre-covid Lockdown
Post 

lockdown

YTD

Aug 9th
Pre-covid Lockdown

Post 

lockdown

YTD

Aug 9th

VEGETABLES -1,6% 20,9% 3,2% 8,9% -0,2% 21,6% 2,3% 9,2%

FRESH VEGETABLES 0,0% 19,3% 4,5% 9,2% -2,0% 20,7% 1,9% 8,4%

4th RANGE VEGETABLES -2,2% -2,5% -13,5% -6,3% -1,5% -3,0% -15,1% -7,0%

VEGETABLES AND LEGUMES 2,0% 17,2% 3,9% 8,7% -2,4% 23,5% 5,0% 10,6%

POTATOES -6,9% 35,1% 15,7% 16,8% 0,5% 38,3% 8,4% 18,4%

"TRANSFORMED" VEGETABLES -4,4% 24,1% 0,2% 8,2% 2,4% 22,9% 2,9% 10,4%

FRUIT -7,3% 7,1% -7,1% -2,1% 1,5% 17,3% 5,0% 8,7%

FRESH FRUIT WITH EAN -2,0% 12,4% -9,7% 1,8% 7,8% 16,5% 10,0% 12,3%

CITRUS -1,6% 20,7% -14,4% 6,4% 3,4% 40,4% 5,1% 19,8%

FRUIT WITH SHELL 2,1% 5,3% 9,9% 5,7% 7,3% 8,7% 12,3% 9,5%

OTHER -3,9% 6,5% -10,2% -2,1% 14,2% 9,7% 10,1% 10,4%

NO EAN FRESH FRUIT -10,7% 5,3% -6,6% -3,7% -2,6% 22,3% 5,4% 9,3%

CITRUS -11,4% 5,6% -18,4% -5,0% 0,3% 34,0% 1,2% 14,5%

FRUIT WITH SHELL -16,6% -4,9% 17,3% -4,2% -10,4% 8,4% 32,2% 7,3%

OTHER -10,0% 5,4% -6,1% -3,3% -3,3% 19,9% 4,9% 8,2%

"TRANSFORMED" FRUIT WITH EAN -3,4% 5,1% -6,4% -1,7% 2,2% 6,9% -4,3% 1,5%

NO EAN "TRANSFORMED" FRUIT 13,9% -3,0% 84,9% 53,3% 7,8% -13,5% 86,7% 47,2%

VOLUME VALUE
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Italy
Prices evolution YoY – Hypermarkets and supermarkets - Variable weight

Source: IRI – Carrello della spesa
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Portugal
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Spain
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Spain


