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Average (11 - 15) 2014 Piglet - 2015 Piglet - 2016

Latest price  (Week 42) : 43.43 EUR/head

Evolution compared same period last year  (Week 42) : + 28.3%
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PIG  PRICES 
 

EU, BR, CAN, US 

Weekly average Pig prices 2005 - 2016  in Euro/ 
100kg carcase  (EU, Brazil, Canada and USA) 
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World weekly average Pig prices 2005 - 2016  in Euro/ 100kg carcase  (EU, Brazil, Canada and USA)

EU US BR CAN

EU   = weighted avg of MS prices grade E <55% lean meat. As from 1.1.2014 42%  class E and 58%S.
US   = weekly USDA prices carcase lean hogs Iowa-Minn. 167-187lb (Feedstuffs.com)
BR   = average of maximum prices in main producing states (cepea.esalq.usp.br/suino)
CDN=  Ontario Dressed weight FOBas from dec 2010, before Index 100 (agr.gc.ca)

156.12 136.79 103.74 110.22
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EU trade of PIG products 
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EU imports of selected PIG products 
Trade figures (COMEXT – tonnes carcass weight) 
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IMPORT

Compared

tonnes % tonnes % tonnes % tonnes % tonnes % to Jan- Aug 15

Switzerland 18 731 51% 17 399 50% 18 207 52% 20 225 61% 14 111 67% 5%

Chile 8 756 24% 6 432 19% 3 416 10% 2 896 9% 2 115 10% 15%

Norway 2 045 6% 2 202 6% 3 192 9% 2 314 7% 1 260 6% -25%

USA 1 264 3% 1 548 4% 1 498 4% 1 769 5% 1 109 5% -7%

Other 6 171 17% 6 906 20% 8 932 25% 5 879 18% 2 374 11%

Extra-EU 36 967 34 487 35 245 33 083 20 968

% change - 7% + 2% - 6% - 8.0%

2012 2013 2014 Jan-Aug 162015











EU exports of selected PIG products 
Trade figures (COMEXT – tonnes carcass weight) 
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Exports from January to August 2016

Germany
417 940

32%

Denmark
225 380

17%

Spain
252 558

19%
France

104 340
8%

Netherlands
165 547

12%

Ireland
53 825

4%

United 
Kingdom
51 567

4%

Others
56 565

4%

Main EU MS exporting pigmeat to China
(In tonnes CW)

Germany Denmark Spain France

Netherlands Ireland United Kingdom Others

Germany
614 847

31%

Denmark
353 555

18%

Spain
371 077

19%France
176 970

9%

Netherlands
246 603

12%

Ireland
83 299

4%

United 
Kingdom
60 195

3%

Others
71 927

4%

Main EU MS exporting pigmeat to China
(In '000 €)

Germany Denmark Spain France

Netherlands Ireland United Kingdom Others

EU   PIG E X P O R T S 
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Short term outlook 



DG AGRI Short term outlook 

• What is the STO ? 

• Short term projections for main agri 
commodities 

(including beef and pork) 

• Based on reflections of DG AGRI market 
experts 

• EU balances on production / 
consumption / trade 

• Background on specific topics and 
developments 

• 2 years horizon (2016, 2017) 

• Published 3 times / year 

 

 

 

 



DG AGRI Short term outlook 
• Sources of information 

• Forecast groups, EU Member State 
experts 

• Stakeholders 

• Latest statistical data (Eurostat, …) 

• Specialised market literature 

 

• Latest version (October 2016): 
http://ec.europa.eu/agriculture/markets-and-prices/short-

term-outlook/index_en.htm 

 

 

 

 

http://ec.europa.eu/agriculture/index_en.htm


EU pigmeat production and exports (million t) 

-0.3% +1.1% 

+24% 

-5% • Production potential 
(sow population) 
 

• Export opportunities 
(China) 
 

• Changes in EU 
intratrade 
 



Follow updates via the Pigmeat Dashboard 

http://ec.europa.eu/agriculture/dashboards/i
ndex_en.htm  

& 

http://ec.europa.eu/agriculture/market-
observatory/index_en.htm 

http://ec.europa.eu/agriculture/dashboards/index_en.htm
http://ec.europa.eu/agriculture/dashboards/index_en.htm
http://ec.europa.eu/agriculture/market-observatory/index_en.htm
http://ec.europa.eu/agriculture/market-observatory/index_en.htm
http://ec.europa.eu/agriculture/market-observatory/index_en.htm
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Prices and 
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formation in 
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Objectives, context,  organization 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

 

Objectives 
 Measure and explain the differences of values between the stages of the agri-food chain 

 Produce informations shared by all stakholders  (about a sensitive subject), in order to improve 

relations in food chains 

 

Context 
 Agricultural crisis, volatility of prices : costs transmission, divergent variations of the upstream 

and downstream prices 

 Retail trade concentration 

 Legislation (2008 : “law of modernization of economy”, pro-competition, market-oriented ; 2010 : 

“law of modernization of agriculture” : adaptation to CAP reform and volatility…) 

 

Organization 

 Statistical and economic working project associating several organizations, not a new 

government service, not an Authority of control of companies 

 Orientation and validation of the studies: interprofessional steering committee, independent 

president (academic), technical management  : FranceAgriMer 
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French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 



6 

General method 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

Retail price of a food product 

          Agricultural product            Food process Gross margin        Distribution Gross margin 

1st  step : 

Prices and 

margins by 

product 

Prices data 

(cotations, 

public datas, 

ad hoc 

surveys) and 

technical 

coefficients 

(experts) 
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General method 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

AGRICULTURE  FOOD PROCESS 

INDUSTRY 

Agriculture 

production costs 

Processing costs in 

specialized firms 
Costs by store 

department in hyper-

supermarkets 

2nd step : 

Costs by 

sector 

Farm accounting 

data network 

(FADN) 

Farm network of 

technical 

institutes Data base of 

companies  

accounts :  

INSEE  

FranceAgrimer 

Ad hoc survey in 

major super & 

hypermarkets 

networks, by 

FranceAgriMer 
RETAIL TRADE 
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Methods for beef industry: 1/ products and chain model 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

 Products chain : from entry slaughterhouse to 2 products baskets at retail level 

1) Cull cow carcass (dairy breed, meat breed and average) reconstituted at retail level 

(hyper and supermarkets) in a basket of pieces of fresh meat (included fresh ground 

beef) and frozen ground meat, in fixed (anatomic) proportions 

2) Basket of of fresh meat (included fresh ground beef) and frozen ground meat, in 

seasonal proportions of the real consumer’s purchases in hyper and supermarkets 

NB : no result on veal for now (work in progress), small  focus on ground fresh meat 

 Prices: 

At retail level : Kantar Worldpanel 

At process industry level : ad hoc survey (FranceAgriMer) 

At agri. production level : public cotations (FranceAgriMer), price entry to the 

slaughterhouse (not “exit farm”) 

 Proportions of pieces at retail trade level : Kantar Worldpanel 

 Modelling of the carcass processing (type of products for hyper and supermarkets, 

technical ratios…) : FranceAgriMer and meat sector organizations  
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   Other studies : prices transmission, Transfers of value 

 Conclusion, limits, improvement 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 
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Methods for beef industry: 2/ costs 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

 Agriculture 

1) FADN : costs structure of bovine meat specialized farm, from accounting data 

(yearly, 2-years delay) 

2) Technical institute (« Institut de l’élevage - IDELE ») : production cost per kg of 

animal in various system of breeding in from suckler cows bovine meat farms 

(breeders, breeders-fatteners, fatteners); cost including calculated compensations for 

non-salaried labour and capital (yearly, 1-year delay) 

 Processing industry 

1) Costs structure in bovine meat processing industry : Insee (national statistic service) 

data base of companies accounting (yearly, 2 or 3-years delay), 

2)  Costs per kg of carcass processed in bovine meat processing factories : panel of 

enterprises, FranceAgriMer (quaterly), 

 Super and hypermarkets chains 

Accounts by department of fresh food : butcher (bovine and other fresh meat), deli, 

(cooked pork) poultry, dairy, fruits and veg, bakery, fish) : ad hoc survey by 

FranceAgriMer in 7 majors networks (yearly, 2-years delay) 
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Decomposition of retail price into agr. value and gross margins 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

Basket of of fresh beef and frozen ground meat, in seasonal proportions of the real purchases (€, yearly)  

Source : OFPM, from FranceAgriMer, Kantar Worldpanel  
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Decomposition of retail price into agr. value and gross margins 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

Source : OFPM, from FranceAgriMer, Kantar Worldpanel  

Basket of of fresh beef and frozen ground meat, in seasonal proportions of the real purchases (%, yearly)  
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Production costs in bovine meat farms 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Breeder-fattener of baby-beefs 

Source : Institut de l’Elevage (Idele) for OFPM 
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Production costs in bovine meat farms 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

Average income befor tax per unit of unpaid labour in french specialized bovine meat farms 

Source : French Farm accounting data network (FADN), OFPM 
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Costs in beef meat processing industry 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

Costs in beef processing industry per kg of carcass 

Source : FranceAgriMer, panel of companies, for OFPM 
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Accounts of meat departments of super and hypermarkets 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Methods and limits 

 Perimeter of the costs and receipts : retail shops + central purchasing service, not
all group :

 sales of products in retail shops (hyper and supermarkets);

 purchase of products by central purchasing service;

 costs in the shops : intermediate consumptions, employees, …, etc. including
services provided by others companies of the group (real estate, logistic…),
generating profits for the group

 costs in the central purchasing services (idem)

The « net margin » is not  a consolidated profit of the group 

 Survey in the management of 7 french major supermarkets and hypermakets
chains

 Distribution of general costs between departements : companies reporting or keys
(sales, surface, …).
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Accounts of meat departments of super and hypermarkets 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Source : OFPM, FranceArriMer : annual survey in major supermarkets and hypermarkets chains 

Average for € 100 of sales, 2014, all meat departments (butchery, deli, poultry) 
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Accounts of meat departments of super and hypermarkets 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Butcher department (fresh beef, 

fresh pork, etc.), 2014 

Deli meat department (ham, cooked 

saussages, salamis etc.), 2014 

Source : OFPM 

For € 100 of sales 
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Accounts of meat departments of super and hypermarkets 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Poultry department, 2014 The 4 meat departments, 2014 

Source : OFPM 

For € 100 of sales 
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Other studies 
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Prices transmission : from farm to retail 
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Other studies 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Receipts variations in production of adult bovine animals for slaugther 

Source : OFPM, from FranceAgriMer, SSP 

= 123,7-74,3 

Variation of 

cost for 

processing 

industry 
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Other studies 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

Annual variations in beef processing industry (slaugtering and cuting) 
                                  
                                Receipts                                                       Gross margin                                                                                

Source : OFPM, from FranceAgriMer, SSP 

= 76,0 – 49,5 
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Conclusion, limits, improvements 

French Observatory on prices and margins formation of food products. Beef industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

 Increasing retail price of the bovine meat basket, in spite of decreasing production

price in 2015

 Impacts of production prices changes are cushioned by the industry of processing

and the retail trade

 Improvement of 2015 beef gross margins for meat industry and retail (as in 2014,

after reduction in 2012 and 2013)

 Improvement of 2015 beef net margin for meat industry (as in 2014…)…

 Net margin in meat departments of super and hypermarkets : equalization between

“butchery” (negative), “poultry” and “deli” (positives)…

 Specialized beef farms : the lowest average income of the “farm France” (with sheep

farming)

 Limits of method : availability of adapted data (costs of surveys vs budgetary

considerations), delays to obtain data, accounting standards, business

confidentiality…

 Improvements (under limits above…) : other products of bovine sector (veal)
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Thank you 
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Objectives, context,  organization 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

 

Objectives 
 Measure and explain the differences of values at every stage of the agri-food chain 

 Produce informations shared by all stakholders  (about sensitive subject), in order to improve 

relations in food chains 

 

Context 
 Agricultural crisis, volatility of prices : costs transmission, divergent variations of the upstream 

and downstream prices 

 Retail trade concentration 

 Legislation (2008 : “law of modernization of economy”, pro-competition, market-oriented ; 2010 : 

“law of modernization of agriculture” : adaptation to CAP reform and volatility…) 

 

Organization 

 Statistical and economic working project associating several organizations, not a new 

government service, not an authority of control of companies 

 Orientation and validation of the studies: interprofessional steering committee, independent 

president (academic), technical direction (management)  : FranceAgriMer 
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General method 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  
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Retail price of a food product 

 Agricultural product  Food process Gross margin  Distribution Gross margin 

1st  step : 

Prices and 

margins by 

product 

Prices data 

(cotations, 

public datas, 

ad hoc 

surveys) and 

technical 

coefficients 

(experts) 
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General method 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 

AGRICULTURE  FOOD PROCESS 

INDUSTRY 

Agriculture 

production costs 

Processing costs in 

specialized firms 
Costs by store 

departements in hyper-

supermarkets 

2nd step : 

Costs by 

sector 

Farm accounting 

data network 

(FADN) 

Farm network of 

technical 

institutes Data base of 

companies  

accounts :  

INSEE  

FranceAgrimer 

Ad hoc survey in 

major hyper and 

supermarkets 

networks, by 

FranceAgriMer 
RETAIL TRADE 
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Methods for pork industry: 1/ products and chain model 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   
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 Products chain : from entry slaughterhouse to a sample of products of fresh meat 

an ham at retail level (total : about 40% of pork meat) 

1) Pork loin (chops, roast or fillet) : processing industry sale unit, shop sale unit 

2) Boiled ham (average basket of differents qualities) 

 

 Prices: 

At retail level : Kantar Worldpanel 

At process industry level : ad hoc survey (Insee for FranceAgriMer) 

At agri. production level : public cotations (FranceAgriMer), price entry to the 

slaughterhouse) 
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Methods for pork industry: 2/ costs 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

 Agriculture

1) FADN : costs structure of porcine meat specialized farm, from accounting data (yearly, 2-years

delay) 

2) Technical institute (« Institut du Porc- Ifip ») : average production cost per kg of carcass in

porcine meat farms (breeders-fatteners); cost including calculated compensations for non-salaried 

labour and capital (yearly, 1-year delay) 

 Processing industry

1) Costs structure in porcine meat 1st processing industry (slaughtering and cut) : Insee (national

statistic service) data base of companies accounting (yearly, 2 or 3-years delay),

2) Costs per kg of carcass processed in porcine meat 1st processing factories : panel of

enterprises, FranceAgriMer (quaterly), 

3) Costs structure in porcine meat 2nd processing industry (boiled ham) : from Banque de France

 Super and hypermarkets chains

Accounts by department of fresh food : butcher (porcine and other fresh meat), deli, (cooked pork) 

poultry, dairy, fruits and veg, bakery, fish) : ad hoc survey by FranceAgriMer in 7 majors networks 

(yearly, 2-years delay) 
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Decomposition of retail price into agr. value and gross margins 
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Pork loin - process industry sales units  (€, yearly)  

Source : OFPM, from FranceAgriMer, Insee Kantar Worldpanel  
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Decomposition of retail price into agr. value and gross margins 
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Source : OFPM, from FranceAgriMer, Insee, Kantar Worldpanel 

Pork loin - process industry sales units  (% of retail price, yearly) 
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Decomposition of retail price into agr. value and gross margins 
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Pork boiled ham (€, yearly)  

Source : OFPM, from FranceAgriMer, Insee, Kantar Worldpanel  
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Decomposition of retail price into agr. value and gross margins 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   
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Pork boiled ham (% retail price, yearly)  

Source : OFPM, from FranceAgriMer, Insee, Kantar Worldpanel  
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Production costs in porcine meat farms 
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Breeder-fattener of pig 

Source : Institut du porc (Ifip) for OFPM 
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Production costs in porcine meat farms 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  
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Average income befor tax per unit of unpaid labour in french specialized porcine meat farms 

Source : French Farm accounting data network (FADN), OFPM 
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Costs in porcine meat processing industry 
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Costs in pork 1st
 processing industry per kg of carcass 
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Costs in porcine meat processing industry 
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Costs in pork 2nd
 processing industry (for ham), % products values 

Source : Banque de France 
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Accounts of meat departments of super and hypermarkets 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  

Philippe Chalmin, Philippe Boyer 

Methods and limits 

 Perimeter of the costs and receipts : retail shops + central purchasing services, not
all group :

 sales of products in retail shops (hyper and supermarkets);

 purchase of products by central purchasing service;

 costs in the shops : intermediate consumptions, employees, …, etc. including
services provided by others companies of the group (real estate, logistic…),
generating profits for the group

 costs in the central purchasing services (idem)

The « net margin » is not  a consolidated profit of the group 

 Survey in the management of 7 french major supermarkets and hypermakets
chains

 Distribution of general costs between departements : companies reporting or keys
(sales, surface, …).
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Accounts of meat departments of super and hypermarkets  

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   
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Source : OFPM, FranceArriMer : annual survey in major supermarkets and hypermarkets chains 

Average for € 100 of sales, 2014, all meat departments (butchery, deli, poultry) 
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Accounts of meat departments of super and hypermarkets  
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Butcher department (fresh beef, 

fresh pork, etc.), 2014 

Deli meat department (ham, cooked 

saussages, salamis etc.), 2014 

Source : OFPM 

For € 100 of sales 
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Accounts of meat departments of super and hypermarkets 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th  
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Poultry department, 2014 The 4 meat departments, 2014 

Source : OFPM 

For € 100 of sales 



28 

   Objectives, context, organization 

  General method  

  Method for pork industry: 1/ product and chain model 

  Method for pork industry: 2/ costs in agriculture, processing industry, retail 

  Decomposition of retail price into agricultural value and gross margin  

  Production costs in porcine meat farms 

   Costs in porcine meat processing industry 

  Accounts of meat departments of super and hypermarkets  

    Other studies : prices transmission, transfers of value 

  Conclusion, limits, improvement 

French Observatory on prices and margins formation of food products. Pork industry. Presentation to the Meat Market Observatory, EC, 2016, oct. 27th   

Philippe Chalmin, Philippe Boyer 



29 

Other studies 
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Prices transmission : feeding stuff and pig 

Source : OFPM, from FranceAgriMer, Kantar Worldpanel, Insee 
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Other studies 
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Receipts variations 2014-2015 in production of pigs 

Source : OFPM, from FranceAgriMer, SSP 
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Conclusion, limits, improvements 
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 Decreasing retail prices with decreasing production price in 2015

 Impacts of production prices changes are cushioned by the industry of processing

and the retail trade (ham)

 Variation gross margin for meat industry : depends on products…

 Net margin for 1st processing pork industry negative or zero since 2011…

 Net margin in meat departments of super and hypermarkets : equalization between

“butchery” (negative), “poultry” and “deli” (positives)…

 Limits of method : availability of adapted data (costs of surveys vs budgetary

considerations), delays to obtain data, accounting standards, business

confidentiality…

 Improvements (under limits above…) : other products of pork ?
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Annex IV 



TRENDS IN SALES OF MEAT PRODUCTS 

– A RETAIL PERSPECTIVE

Meat Market Observatory 

27 October 2016 
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Belgium 
Period ending August 2016 

Product category 

price 

(% change  

 August 2016 

vs August 

2015) 

price 

(% change  

January – August 

2016 vs 2015) 

value 

(% change 

August 2016 vs 

August 2015) 

value 

(% change 

January –August 

2016 vs 2015) 

Total pigmeat 
-2,6% -0,5% -5,7% -5,5% 

Delicatessen (salami, 

ham, prosciutto, etc) 

+0,2% -0,1% -0,7% -1,0% 

Processed pork 

(élaborés de viande) 

+0,7% +0,3% +1,7% -0,4% 

Total beef and veal -1,3% -0,5% -4,8% -3,3% 

Source: Comeos 
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France 
Period ending 4 September 2016 

Product category 

volumes 

(% change  

4 weeks ending 4 

Sept 2016 vs 

2015) 

volumes 

(% change  

year-to-date) 

value 

(% change 

4 week ending 4 

September 2016 

vs 2015) 

value 

(% change 

year-to-date) 

Fresh beef* -12,7% -3,6% -10,4% -1,9% 

Fresh veal* -13,0% -3,5% -12% -2,3% 

Fresh pork* -4,8% -4,9% -0,2% -3,2% 

Delicatessen 

(salami, ham, 

prosciutto, etc) 
-0,4% 

Frozen beef -12,3% -2,9% -11,8% -0,5% 

Processed 

(élaborés de 

viande)  
+2,3% -2,5% +2,3% -2,4% 

Source: Kantar Worldpanel 

* Excluding minced meat and wholesale purchases 
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Italy 
Variation of household purchases of fresh beef, 4-week periods (in volumes), 2016 
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Italy 
Variation of household purchases of pork (1st semester of 2016 vs 2015) 



6 

Italy 

Retail sales value of packaged organic products with fixed weight 

Product Category  % variation 2015/2014 % variation 2016/2015 (first semester)  

Organic (total) +20,1% +20,6% 

Of which    

  

Eggs  +5,7% +10,6% 

Oil and vegetable fats  +42,4% +12,1% 

Dairy products  +7,2% +15% 

Vegetables (fresh and 

processed) 
+17,6% +15,1% 

Non-alcoholic drinks +28,8% +21,1% 

Honey +2,7% +22,6% 

Cereals (and derivates) +27,2% +23,3% 

Fresh and processed meat  +37,8% +30,02% 

Wine and sparkling wine +93,2% +43,2% 

Fish +44% +75,6% 

Other foods +32% +37,2% 

Source: www.isemamercati.it 



7 

Spain 

Product category 

volumes 

(% change  

February 2016 vs 

February 2015) 

volumes 

(% change  

March 2015-

February 2016 vs 

2014- 2015) 

value 

(% change 

February 2016 vs 

February 2015) 

value 

(% change 

March 2015 – 

February 2016 vs 

2014-2015) 

Total meat +1,9% -2,4% -3,3% -0,3% 

Pork -1,5% -1,3% 

Beef -3,7% -3,8% 

Frozen +4,1% +9% 

Processed 

(élaborés de 

viande)  

-1,4% +1,4% 

Source: http://www.magrama.gob.es/es/alimentacion/temas/consumo-y-comercializacion-y-distribucion 

alimentaria/informemesamesalimentacionfebrero2016_tcm7-423844.pdf  

http://www.magrama.gob.es/es/alimentacion/temas/consumo-y-comercializacion-y-distribucion alimentaria/informemesamesalimentacionfebrero2016_tcm7-423844.pdf
http://www.magrama.gob.es/es/alimentacion/temas/consumo-y-comercializacion-y-distribucion alimentaria/informemesamesalimentacionfebrero2016_tcm7-423844.pdf
http://www.magrama.gob.es/es/alimentacion/temas/consumo-y-comercializacion-y-distribucion alimentaria/informemesamesalimentacionfebrero2016_tcm7-423844.pdf
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Spain – households’ consumption of fresh beef 
(in tons, 2008 – 2015) 
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Spain – households’ consumption of fresh beef 
(in tonnes, 2014 – 2016) 

 
 
Fuente: SG Estructura de la Cadena Alimentaria del MAGRAMA  
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United Kingdom: beef 

Source: http://beefandlamb.ahdb.org.uk/markets/industry-reports/uk-statistics/ 
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United Kingdom: pigmeat  

Source: AHDB pork 
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United Kingdom – pig meat purchases 
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