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Some general trends

• need to consider all distribution channels when assessing 

the market

• consumers want healthier food

• price remains key determinant together with origin, quality, 

convenience, etc. 

• processed foods continues to take a larger share of the 

consumer basket

• in a mature market, SME, local, organic etc. make a higher 

contribution to growth
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France
Fruit & vegetables : key data (home consumption)

Source: Kantar Worldpanel - 2018

Fruits
6,9% Vegeta

bles
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Other 
products

82,0%

consumption breakdown 
(2018, % value)

Source: INSEE - 2018

Million € 2018 Total Fruit Vegetable

s

Fresh 69%

Processed 31%

Total 32 979 12 618 20 361

- The consumption of fruit and vegetables (fresh and 

processed) represents 33 billion euros, 18% of the French 

food expenditure

- Fresh fruit and vegetables account for 69% of 

consumption at home of fruit & vegetables

- The over-60s account for 47% of purchases of fresh fruit 

and vegetables, whereas they constitute only 36% of the 

population
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France
Fruits & vegetable : consumption (at home consumption) increases in value but decreases in volume

Source: Kantar Worldpane - 2018l

The amounts spent per household increased in 2018 compared to 2017, due to

the increase in the average price. Purchases per household in volume fell, in line

with a further decline in the frequency of purchases and the average basket in

volume, a phenomenon also observed for consumer goods and traditional fresh

products.

The amount (fresh fruit and vegetables) increased by 12,8% between 2014 and

2018 (45 €),
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France
Fruits : period ending  30 june 2019

Source: Kantar Worldpanel

During the first half of 2019, fruit purchases by French households for home

consumption amounted to 4.27 tonnes of fruit per 100 households, which is very

close to the 2016-18 average and represents a very slight increase (+1%)

compared to 2018.
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France
Vegetables : period ending  30 june 2019

Purchasing volumes of vegetables are equivalent to those of 2018. Indeed, from

January to June 2019, the French have bought, for their home consumption, 3.95

tonnes of vegetables per 100 households, stable vs 2018 and -1% vs 2016-2018

average.
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France
Potatoes : period ending  30 june 2019

Over the period January - June

2019, the total purchases of

potatoes by households for their

consumption represent 1.3 tonnes

per 100 households, a decrease of

-1% compared to the year and -4%

compared to the average 2016-

2018.

Retail prices are higher than the

campaign as well as the average

2016-2018.
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France
The retailers : market shares

Hypermarkets, supermarkets and discounters account for 65% of sales (value) of 

fresh fruit and vegetables in 2018. Outdoor markets and specialized shops 

represent 23% of sales.
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France
Fruits & vegetable : organic market (fresh products)

In 2018, all organic consumption indicators continued to rise, at a stable pace

compared to 2017. The increase in purchases in volume and value was made

possible by the development of purchases through the significant recruitment of

new buyers in 2018 (increase in customer size by more than 5 points in one

year).

Consumption of organic fruit and vegetables amounted to €1.7 billion in 2018

(896 million for fruit, 807 million for vegetables) vs 722 million in 2013. This

represents 19% of French consumption of organic products. The market share

of hyper & supermarkets is 34% (vs 49% on the entire organic market). [Source :

Agence Bio]
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Spain: slightly decreasing demand, 
especially for fresh products
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Fruits and vegetable prices have increased, 
leading to lower volumes
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Spain: more than a third of the fruits turnover is 
made with dynamic categories in volume
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Spain: less than 15% of the vegetables turnover 
is achieved in dynamic categories in volumes 


