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Digital Infrastructure

12 ERP interfaces
Businesses'
ERP data

central databank
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Information gathered

Data fields defined for interface

Product Client

Transaction Producer
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https://www.geisenheim-portal.de/wp-content/uploads/2024/10/Geisenheimer_Absatzanalyse_Stand_2024-10-15.html#1

www.Geisenheim-Portal.de

https://www.geisenheim-portal.de/wp-content/uploads/2024/10/Geisenheimer_Absatzanalyse_Stand_2024-10-15.html#1
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Coverage of companies and positions

Companies participating

Companies connected

Sales positions in data base

Companies used for analysis

Sales positions used for analysis
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Data base – size of companies &
region of origin
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Data base – raw data of value and volume

Value in Million Euro and Volume in Million Litre

Direct to consumer

Specialty retail

On-Trade

Food retail
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Year to date development of sales 

Value 
change in %

Volume
change in %

Channel 
volume share 
in sample in %

Food retail -6 -9 21

Wholesale -2 -2 6

Direct to consumers -1 -6 24

Specialty wine retail -5 -8 21

Gastronomy -7 -8 8

Export +1 -1 15

Total -4 -7

YTD German wine sales (Jan-Sept 2024)
(N=452 Wine estates and cooperatives, 16.10.2024) 

Participants are not yet weighted representatively
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Development 2019-2024

Total sales value and volume
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Direct to consumer sales
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Specialty wine retail
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On-Trade
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Exports
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Revenue per 0,75 Litre bottle

Shift in Revenue per Unit: Current decline in On-Trade and Export Sectors
(data from middle sized companies with annual revenue 750k€ to 5 Mio.€)
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Reasons for declining wine consumption

Supply Demand

Lower 
disposable 

income

Health Trend

New Beverages

Demographics

Higher 
production 

costs
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Demographic structure in Germay

In the future fewer consumers who 
drink less wine per capita

Example: 
75% of consumers
x 
75% per capita consumption
= 
56% Volume
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Share of German households buying wine

Buyer reach 2004 – 2023 
Share of German households in % buying wine in food retail

Wine total

German wine

German Wine 
Institute (DWI)
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