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Balance of the summer campaign

Se ha cumplido la previsión y ha 
faltado bastante volumen. Los 
clientes han tenido que echar 
mano de producciones 
europeas para mantener el 
suministro en España.



Balance of the summer campaign

Andalucía R. de
Murcia

C.
Valenciana

C.La
Mancha Navarra Canarias Resto CCAA TOTAL

2018 1.244 492 628 409 67 330 2.818 5.946
2019 3.710 445 689 307 58 316 2.767 8.423
2020 3.474 484 641 267 122 351 2.787 8.188
2021 3.342 376 641 344 100 333 2.724 7.182
2022 2.901 263 641 392 81 316 2.554 6.501
2023 3.740 208 651 315 78 316 1.500 6.808
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EVOLUTION OF THE SURFACE AREA OF FRESH SUMMER TOMATOES
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Balance of the summer campaign

* Septiembre 2023, estimado según tendencia ene-ago



Balance of the summer campaign

Fuente MAPA



Expectation of the winter campaign
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Expectation of the winter campaign

2023/2024
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Evolution of consumers preference and consumption
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Evolution of consumers preference and consumption



Competitiveness of the other extra-EU suppliers
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Competitiveness of the other extra-EU suppliers
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Imports from Morocco

+52% since 2013

+92% since 2013

- Exportation record from Morocco in 2022/23: 716,700 tons. In 5 years, increased 
by more than 25%, one of the fastest growth rates.
- Increase of production costs during last campaign: 30% (inputs, fertilizers…)
- Important impact of diseases and pests. ToBRFV is present and affecting
- Doubts for the next campaign: pests and water availability



Competitiveness of the other extra-EU suppliers

Imports from Turkey

0

25000

50000

75000

100000

125000

150000

175000

200000

2014 2015 2016 2017 2018 2019 2020 2021 2022

+265% since 2014

- Effects of Turkey bans tomato exports March - mid-April 2023?



Competitiveness of the other extra-EU suppliers

 Increase of production cost in Spain +51% since 2015

No measures to balance the loss of European Markets:

- Extra-EU suppliers: Less requirements in environmental 
protection, labour costs…  Not included in trade agreements
- Public policies: Plan Maroc Vert & Western Sahara
- Entry price system: not valid (varieties, production costs…)
- No modification of preferential quota after Brexit
- No application of Safeguard measure (Art. 7)



Update on the Tomato brown rugose fruit virus (ToBRFV)

 The virus is present but still controlled
 Situation stabilised in winter production and no special 
problems for this next campaign

 High concern in case it spreads, as it is general with every 
virus. No effective tools are available at the moment.

 Need for public research for control tools 

 Exhaustive control measures are taken: prophylaxis, 
research for new varieties (possible misleading advertising)…

 Very important in seeds (imports).



Thank you for 
your attention
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