
REVIEW OF THE SUMMER
CAMPAIGN 2023 IN FRANCE



1- BALANCE OF THE SUMMER CAMPAIGN IN
TERMS OF PRODUCTION, PRICES, COSTS, 

PROFITABILITY, SALES AND TRADE 



SUMMER PRODUCTION 2020 2021 2022 2023

Production fresh tomatoes (tonnes) 515 768 540 525 522 395
457 000 

(estimation Agreste)
% organic nd nd nd nd
% non-organic nd nd nd nd
% greenhouse 91 94 94 93
% open field 9 6 6 7
%Round tomatoes 22 18 18
%Vine tomatoes 40 39 37

%Other tomatoes (cherry, mini-type…) 38 42 45
% destined to national market 87 86 84
% destined to exports EU 11 13 15
% destined to exports non-EU 2 1 1
Surface fresh tomatoes (ha) 2824 2668 2795
% organic 18 28 22
% non-organic 82 72 78
% greenhouse 73 77 77 77
% open field 27 23 23 23
%Round tomatoes
%Vine tomatoes

%Other tomatoes (cherry, mini-type…)
% destined to national market
% destined to exports EU
% destined to exports non-EU



Production 2023

- Surfaces of fresh tomatoes are stable

- National production is decreasing
=> Brittany’s production is impacted by high energy costs
=> A lack of light at the beginning of the season in the north of the
country
=> Cherry and ribbed tomatoes surfaces increase => lower yield





Observations 2023

■ Price levels for french products that are too high in stores are observed

■ In France, distributors make much more margin on french tomatoes than on
imported products

■ Persistence of the supply of Maroccan products on the stores: particularly first-
price cherry tomatoes directly competing with the french supply







2- EVOLUTION OF CONSUMERS
PREFERENCE AND CONSUMPTION
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- From march to may, the consumption
was to low, producer’s price are lower
than in 2022,

- In june, there was an increase of
consumption (better weather)

- In july, the bad weather had an
impact on the demand and prices are
26% lower than in july 2022

- In august, the return of summer
weather improve the consumption and
prices



Quantities purchased
Average price



Amount spent Average price



% of buyer households



January to August 2023

Quantity
purchased

Amount
spent

Average
price

Fewer quantities
purchased and less
expenses due to high 
prices displayed in 
stores at the 
beginning of the 
season and global 
inflation



Trends on organic consumption
april-june 2023



3- COMPETITIVENESS OF THE OTHER
EXTRA-EU SUPPLIERS











Moroccan competition in french supermarkets

0,99 euros/200g

94% of buyers consider the origin to be unidentifiable on AZURA packaging (study 
carried out in France in October 2022)



Our requests:
1/A study of the evolution of the European tomato market (fresh 
tomatoes only) over the last 10 years (considering european production 
and imports)

2/A revision of the European FIC (Food Information to Consumers) 
regulation for a more visible display of the indication of origin

1/A print of the flag of the producing country with a minimum height of 15 mm
and/or written inscription of the origin with a character size of minimum 15 mm
height.

2/The mention of the country of origin of the product affixed to the upper side of
the packaging of the product (the side most visible on the shelf).



4- UPDATE ON THE TOMATO BROWN
RUGOSE FRUIT VIRUS (TOBRFV)



ToBRFV

=>7 official cases in France (6 came from the same Dutch producer of plants)

- National protocol update with prophylaxis measures for producers,
Research into early detection methods
- Work with the GSPP consultancy on measures for seeds, plant producers
and vegetables producers

- Work with the GSPP consultancy on measures for seeds, plant producers and legume producersout of the 7 cases, 6 came from the same producer of Dutch plants. That the sites are affected differently depend

Sites are affected differently depending on the type of tomato (certain 
varieties do not express symptoms while others are very seriously affected)

Regarding ToBRFV-free seeds, despite the tests carried out by 
seed companies: no certainty of having free seeds
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