
Citrus consumption trends in 

Europe

18 November 2021

José Antonio García

Co-President

World Citrus Organisation



European tools to 

stimulate consumption



A favorable «societal »context for the 

citrus category

 2020 Boost in citrus consumption as a 

result of focus on health during the 

pandemic, stay at home context & citrus 

specific qualities as immune system booster 

 The evolution of societal concerns and the 

assets of fruit and vegetables in regard to 

environmental and health

 2021 United Nations’ year of fruits and 

vegetables to promote the category and its 

contribution to health & environmental 

sustainability 



A favorable «political» context for the citrus 

category

 Farm to Fork Strategy: Promoting 

sustainable food consumption and 

facilitating the shift to healthy, 

sustainable diets 

 EU beating cancer action plan: Improving 

health promotion through access to 

healthy diets and physical activity  

 European School scheme and child 

guarantee: guaranteeing for children in 

need effective access to sufficient and 

healthy nutrition, including through the EU 

school fruit, vegetables and milk scheme



A favorable «marketing » context for the 

citrus category

 EUR 180 million annually for promotion of European agri-food inside and outside the EU

 Fruits & vegetables’ proposals face strong competition with wide variety of other sector for 
promotion budget- but fruit and veg have a dedicated budget of > 19 Mio €

 EU promotion is being re-directed at « new » topics dedicated to sustainability in line with F2F 
objectives (sustainable production, biodiversity preservation, organics, food waste & loss, etc.)

 EU co-Financing at 70- 80%



A (un)favorable(?) «health & nutrition» 

context for the citrus category
 Strict (European) regulation on authorized claims for consumer protection

 No specific claims authorized for citrus

 Nutrition claim can be used through a general health claim referring to  a specific nutrient/mineral.

WCO work in Health & Nutrition to boost positioning of the sector



WCO work in Health & Nutrition to boost positioning of the sector

A favorable «health &nutrition »context » 

for the citrus category



Consumption trends in 

the major EU markets



Results of promotion efforts: EU

trends in citrus consumption 

 Methodology:

 Consumption estimations calculated on basis of net supply (production-
export+import/population)

 Sources: Eurostat (trade intra-EU and international), COMTRADE (for non-EU 
Member States), WCO data (production)

 Potential pitfalls/shortcomings:

 Estimations on % processing & loss of production for producing countries 

 Population changes (average accounted for 2012-2020 period)

 Focus on main categories’ consumed (orange, lemon, grapefruit & soft) 

 Data until 2017 for Norway (COMTRADE), until 2019 for UK (Brexit effect) & from 2015 
for Spain (WCO production data)



Not a single story…?

 Regional differences  Varieties differences 



Western Mediterranean: Spain
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Main highlights:

• Total consumption 44.5 kg/capita 

• 2020-2015 overall growth: +13%

• 5-year average annual variation: 5%

• 2012-20 variation by category: 

• Oranges +1%

• Lemon +18%

• Grapefruit -64%

• Soft citrus +55%



Central Europe: Germany

Main highlights:

• Total consumption 13.4 kg/capita 

• 2020-2012 overall growth: 6%

• 7-year average annual variation: +1%

• 2012-20 variation by category: 

• Oranges -4%

• Lemon 79%

• Grapefruit -4%

• Soft citrus -6%
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Benelux: Netherlands

Main highlights:

• Total consumption 27.3 kg/capita 

• 2020-2012 overall growth: 4%

• 7-year average annual variation: 0%

• 2012-20 variation by category: 

• Oranges -7%

• Lemon +32%

• Grapefruit +77%

• Soft citrus -15%
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Eastern Europe (North): Poland

Main highlights:

• Total consumption 12.23 kg/capita 

• 2020-2012 overall growth: 21%

• 7-year average annual variation: 3%

• 2012-20 variation by category: 

• Oranges 16%

• Lemon 51%

• Grapefruit 29%

• Soft citrus 7%
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Nordic countries (EU): Denmark
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Main highlights:

• Total consumption 13.15 kg/capita

• 2020-2012 overall growth: -10% 

• 7-year average annual variation: -1%

• 2012-20 variation by category:

• Oranges +11%

• Lemon +19%

• Grapefruit -5%

• Soft citrus -44%
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British isles: United Kingdom

Main highlights:

• Total consumption 12.6 kg/capita 

• 2019-2012 overall growth: +3%

• 7-year average annual variation: 1%

• 2012-20 variation by category: 

• Oranges -9%

• Lemon +40%

• Grapefruit -21%

• Soft citrus +3%
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Nordic countries (non-EU): Norway

Main highlights:

• Total consumption 15.15 kg/capita

• 2017-2012 overall growth: +8% 

• 5-year average annual variation: +2%

• 2012-20 variation by category:

• Oranges -2%

• Lemon +52%

• Grapefruit -5%

• Soft citrus +12%
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Concluding remarks
 Overall fairly stagnant consumption, with exception in Eastern Europe where 

more dynamism in past years since consumption was lower

 Signals of convergence in overall citrus consumption in Europe (aprox 12-13 
kg/capita)

 Significantly higher consumption in producing country vs. non-producing

 Lemon most dynamic category in most countries

 Orange remains largest category of almost 50% of consumption in most 
countries but losing ground to other (soft, lemons) but little development in 
past years

 Developments of soft citrus diverge widely in each market (growth in Eastern 
markets, to sharp decrease in Denmark)

 Grapefruit boom in Netherlands and some growth in the East. 

 Overall citrus category in line with EU big fruit categories in terms of 
consumption trends



Thank you!
For any comments or questions please contact the Secretariat at 

wco@worldcitrusorganisation.org

mailto:wco@worldcitrusorganisation.org

