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The macroeconomic situation
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After peaking in 2022, inflation is decreasing e "
Food inflation remains higher
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Energy price decline ended, slight food price decline
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Inflation - meat prices in the EU

Price levels — meat in 2022 (EU27 =100)
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Consumers in a cost-of-living crisis
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Focus on inflation: meat products

Fresh meat — annual variations Consumer prices for meat
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Meat sales throughout the years

Meat - annual variations in volumes (%)
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Focus on inflation
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Meat consumption in 2023
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The meat shopping basket

Volume changes (%) for meat
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Focus on inflation: meat products
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Meat sales in 2023 (I)

Food home consumption - volume changes (%) in Nov 2023 vs Nov 2022
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Sales of meat
increased by 4,3% in
volume in 2023
compared to 2022
and increased by
12,5% in value.



Meat sales in 2023 (II)

Volume and value variations (%) as of November 2023
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