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Background — EU Cattle Sector

« 1.85 million EU farm holdings with bovine enterprise (17%):
« Utilise 31% of the agricultural land in the EU

« Keep 47% of the EU livestock units
(including approx. 23m. dairy cows and 12m. beef cows)

 Employ 26% of the EU agricultural labour force

« Accounted for 23.5% (€85 billion) of EU-28 agricultural
output (2017)

(incl. dairy: 15% / €54.5bn and cattle 8.5% /€30.5bn

EU Commission: Study: The EU Cattle Sector 2017 & Eurostat, Economic Accounts for Agriculture
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EU-28 Beef & Veal Market Balance (t CWE)
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EU Commission: Short-term Outlook for Agricultural markets — Summer 2018
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EU-28 Beef & Livestock Sector

4 member states produce 53% of EU beef: FR, DE, UK, IT

 However, these also account for 57% of consumption

EU 28 Net Production of Beef & Veal (2017) 7.9m. T. CWE

OTH FR
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EU Beef & Veal Sector

« Diversity of production systems across regions:
white/rosé veal, intensive young bull, grass-based steer etc.

* Processing is generally fragmented & nationally-orientated

Top 15 EU beef & veal companies in volume
('000 t cwe)

Gausepohl (DE)
Muller-Gruppe (DE)
Westfleisch (DE)
Unipeg (IT)
Tonnies (DE)
SVA (FR)
Dunbia (UK)

Dawn Group (Queally..
Danish Crown (DK)
Terrena (FR)
Van Drie Group (NL)
Inalca (IT)
Irish Food Processors (IE)
VION (NL)

Bigard Group (FR)

Growing the success of Irish food & horticulture

2012: Top 15 beef & veal
companies held 36% of EU
prodn.

Consolidation / diversification
by some leading companies

Long tall of local players
remains in every country

Source: GIRA: Compilations and estimates (2012)
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Irish Beef Market Balance (t CWE)
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Irish Beef & Livestock Sector

. Highly export-focused Irish Beef Exports (cwe) 2017

« 1.85m. cattle processed:

95% by 30 export meat plants,
(20 owned by 4 dominant groups)

B Continental EU
mUK
m Rest of World

Expanding customer portfolio:
listed by >85 EU retail chains

e Chilled boneless cuts comprise vast majority of exports

 The 20+ primal cuts coming from a beef carcase are generally
sold to numerous different customers across several markets
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Market Transparency

« “Availability of relevant market information to market
participants” AMTF

« Helps participants reduce uncertainty and adapt production
to market signals

 Huge amount of data available at both national & EU level
* Interpretation needed to translate into trends and insights
* Generate a well-informed market appraisal / outlook:

« Supply pattern, herd changes, trade influences, stock
levels, competing proteins, seasonal factors, socio-
economic, consumer preferences etc.

Agricultural Markets Task Force
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Sources of Data / Information - Ireland

Department of

\)\\\.‘, Agriculture,
,"t Food and the Marine

» An Roinn

Talmhaiochta, www.agdriculture.gov.ie

Bia agus Mara

* Publish extensive reports on production including:

 Weekly: Supplies to meat plants, Live exports, Prices
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http://www.agriculture.gov.ie/

Sources of Data / Information - Ireland

e www.adriculture.gov.ie also publishes monthly reports incl:

« Calf registrations, Profile of national herd, carcase weights,
carcase classification

« CSO www.cso.ie also publish monthly production data:

« Cattle throughput, output volume (t CWE)

« Also report exports by market (volume and value),
which provides useful trends and insights
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http://www.agriculture.gov.ie/
http://www.cso.ie/

Sources of Data / Information - EU

* Prices across member states collated weekly by DG-AGRI

« Published on www.ec.europa.eu

 Key assessment of sector / market performance

Producer Prices: Ireland vs. Continental EU
(c/kg excl VAT)
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http://www.ec.europa.eu/

Sources of Data / Information - EU

« Other information regularly updated on www.ec.europa.eu

« National cattle supplies (latest available Jan- May)
* Presentations summarising EU beef & veal market situation

« Short-term outlook for EU agricultural markets

BEEF

i !
i i
Market develoi ments in the EU

Short-term outlook  ~= = oo "o
for EU agricultural markets I,,,:,,t, 3 -6‘2'3/0 t +§ o;o
in 2018 and 2019 P N

HIGHLIGHTS Compared with previous year, net production and meat trade
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http://www.ec.europa.eu/

Sources of Data / Information

 Fewer data publicly available post-production stage
« Some on retail sales (volumes, prices e.g. Kantar WorldPanel)

 Foodservice and manufacturing channels also significant
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. .

Retail consumption I I
Last Updated: 31 August 2015 A D B
Contack: econ@ ahdb.org.uk
website: httpdbesfandlamb.ahdb.org.uk

Source: Eantar warldpanel BE EF & LAM B
Copyright: 2 Agriculture and Horticulture Deyelopment Board 2015, All rights reseryved.

The aim of AHDE is ta provide accurate, timely and useful iffarmation inits
Terms:

publications but AHOE cannot accept any linbility arizing from errors or omissions.

Period ending 12th August 2018

4 weeks ended: 12 week s ended: 52 weeks ended:
Fresh & Frozen Beef 12th August 2018 12th August 2018 12th August 2018
E xpenditure [£ million] 142.0 4249 2.215.0
annual chanage = -4.0 -4.0 -0.3
Yolume [tonnes] 17.523 53,146 281,688
annual change = -8.1 -4.7 -19
Average price [flkg] 8.10 799 7.86
Penetration [*] 500 6B.6 867
Annual volume change % 4 weeks ended: 12 weeks ended: 52 weeks ended:
12th August 2018 12th August 2018 12th August 2018
Fresh & frozen beef -8.1 -4.7 -149
- Foasting -313 =270 -12.3
- Stewing -27T -22.6 50
- Fruingarilling steal: +16.7 +13.8 +4.8
- Mince -394 -4.1 -0.6
- Marinade +411 +213 +18.4
Burgerz and grillz +216 +14.7 +7.4
Chilled ready meal= -3.0 +18 +10
Frozen readw meals -80 -249 +5.0
Fresh pre-packed hot pies -14.6 -18.7 53
Fresh pre-packed pasties -15.5 -B.5 +0.2
Frozen piestpuddings -18.6 -13.2 -39

FHazqa raafie K niar o363 aasie e rewrsad on 3 Anvadii Asses



Irish Beef Exports — Analysis by Product Type
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Bord Bia - Industry Data, Irish Beef Roundtable
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Irish Beef Exports — Analysis by Market Channel
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Bord Bia - Industry Data, Irish Beef Roundtable

4
Growing the success of Irish food & horticulture Bord Bia
Irish Food Board




Sources of Data / Information

 Fewer data publicly available post-production stage

« Some on retail sales (volumes, prices e.g. Kantar WorldPanel)

* Foodservice and manufacturing channels also significant

* |dentifying trends potentially more beneficial than specific prices
* Allow for more informed production and marketing decisions

« Possible difficulties of a complex reporting structure include:
Many actors involved: generate timely, representative data?
Wide variablility across markets, channels, customers
Sharing of prices potentially disruptive: competitors
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