
• 2017: Roadmap to assess to what 

extent EU marketing standards achieve 

objectives (SWD: 2020) 

• 2020: Farm to Fork Strategy for uptake 

and supply of sustainable products 

• 2021: January/February feedback on 

inception impact assessment to cover 

sustainability dimension 

• 2021: June-August feedback on 

public consultation to cover 

sustainability dimension 

• 2021: September-October written 

consultation for Member States

• 2021: September JRC workshop to get 

academic and technical input

• 2022: Q1 finalisation of impact 

assessment (tentative)  

• 2022: Q2 adoption of Commission 

proposal (tentative) 

Revision of agricultural marketing standards 

https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/12772-Agricultural-products-revision-of-EU-marketing-standards_en

https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/12772-Agricultural-products-revision-of-EU-marketing-standards_en

