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Grocery includes foods, drinks, household care products such as cleaners and detergents and personal care such as shampoo, d eodorants.
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Grocery includes foods, drinks, household care products such as cleaners and detergents and personal care such as shampoo, deodorants.
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Despite Covid, environmental concern and action has increasec
will remain critical to choice

easy - ‘
85 16% in 2019 Eco- | |*¢ :
ACti\?es arenow E(:_O-Act|yes are BUT thereis agap between desire and action —such
20% of shoppers - twice as likely to as confusionon recycling and ability to make the right
andlin4in buy sustainable buying choices. One example on making it easy:
W.Europe brand options
Solutions required- %

of shoppers
Effort-full Effort-less

46% of shoppers list deposit refill 100%
plastic W(fsge and 52% of shoppers systemsfor  systems recyclable
climatechangein want 100% empty packages packaging
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2020 will be about 7%.%}1&2 ' 19 and 2021 about 3% below 2020
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Grocery includes foods, drinks, household care products such as cleaners and detergents and personal care such as shampoo, deodorants. BG@



