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Fairtrade : WHO WE ARE
a non profit multistakeholder organization 

30 National multistakeholder 3 continental Producers

a non profit multistakeholder organization 
co-OWNED by producers and NATIONAL initiatives

30 National multistakeholder

initiatives
CLAC for Latin America

NAPP for Asia
FTA for Africa

3 continental Producers

networks50%50%
In Europe, America, Asia, 

Australia, Latin America and Africa
FTA for Africa
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Fairtrade in 2018

1.7 million Farmers 35.000 FT products
sold by more than

1.7 million 
And  workers In 

1.707 CERtified
organizations in

73 countries Coffee Cocoa

[ FAIRTRADE products ] 

sold by more than

2.480 certified 
companies in 

158 countries73 countries 
Benefiting of better prices 

and earning

€176.5 million

Coffee Cocoa

Banana Sugar cane

Tea Cotton

158 countries
Representing 

€9.8 billion
Of Fairtrade global
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€176.5 million
of Fairtrade Premium 

for the top 7 Products

Tea Cotton

Flowers … and Fresh fruits and vegetables (ananas, manguo, 
litchi, etc.) / Fruit juice / Cereals (rice, quinoa, ETC.) 
/ Herbs and spices / Nuts / Honey / Wine / Gold

3

Of Fairtrade global
retail sales
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Independent certifiyer
accredited ISO 17065



connecting consumers AND disadvantaged producers TO 

Fairtrade MARKS AND STANDARDS
connecting consumers AND disadvantaged producers TO 

empower producers to enjoy secure and sustainable livelihoods, 
and decide on their future .

o FAIRTRADE MINIMUM o Respect for the o Additional PREMIUM FOR o Transparent and 
DEMOCRATIC 

ECONOMIC criteria : 
Sustainable living 
incomes and wages

SOCIAL criteria : 
Decent working
conditions

ENVIRONMENT criteria : 
Sustainable and ecological
agriculture

EMPOWERMENT criteria : 
Autonomous and strong
organizations

o FAIRTRADE MINIMUM 
PRICE based on cost
production

o FAIRTRADE PREMIUM for 
business and community
development

o Respect for the 
fundamental rights of 
workers, women and 
children, to CORE 
ILO CONVENTIONS

o Strict health and 
safety standards

o Additional PREMIUM FOR 
ORGANIC PRODUCTION

o Reasoned use of 
fertilizers and pesticides, 
preferred natural inputs and 
list of prohibited chemicals

DEMOCRATIC 
GOVERNANCE of producers 
and workers organizations

o AUTONOMOUS 
MANAGEMENT of the FT 
premium

o Long term and stable 
contracts relationship
between producers
organizations and buyers

safety standards

o No discrimination, 
freedom of association

o Sustainable management of 
resources : soil, water, 
biodiversity, and 
prohibition of GMOs

premium
o Producers and workers

defining their own strategies
and action plans and 
negotiating capacity building 5



Fairtrade : our 5 GOALS

DEVELOP STRONG
Fairtrade TOOLS 

... Decently paid, 
better organized, 

and climate 

...Thanks to better 
engaged brands, 

retailers and 
Fairtrade TOOLS 

AND SALES 
leading to…

and climate 
Prepared farmers 

and workers...

retailers and 
shoppers who buy 

more...

… and government 
policies supporting  

All because 
Fairtrade is speaking with 

one voice for BETTER policies supporting  
farmers & workers

one voice for BETTER 
FUTURE FOR farmers & 

workers


