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Promotion policy – Legal basis

Basic act 

Regulation (EU) No 1144/2014

Delegated and implementing acts

Commission Delegated Regulation (EU) 1829/2015

Commission Implementing Regulation (EU) 1831/2015

Annually:

• Annual work programme

• Calls for proposals
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Different types of actions
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Information and promotion 
programmes :

 1 to 3 years; Submitted by 
proposing organisations (PO)

 SIMPLE programmes : one or 
more PO (from 1 MS)

 MULTI programmes : several 
POs from several MS + EU 
organisations

 2020 budget: EUR 191.4 million

Commission initiatives :

 Information & promotion 
measures:

 High-level missions (HLM)
 Participation in trade fairs
 Own campaigns

 Technical support services 
(CHAFEA)

 2020 budget: EUR 9.5 million



Annual Work Programme 2020
Budget evolution
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Increased budget for the promotion policy

Breakdown for the 2020 budget of EUR 200.9 million:

 EUR 100 million for simple programmes

 EUR  91,4 million for multi programmes

 EUR  9,5 million for Commission's own initiatives

2017
EUR

142.5
million

2018
EUR

188.6 
million

2019
EUR

201.1 
million

2020
EUR

200.9

million



Promotion policy: 
cofinancing rates for the promotion programmes
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Type of programmes

Simple Multi

Internal market 70% 80%

External market 80% 80%

In case of serious market
disturbance/ loss of consumer 
confidence 

85% 85%

+ 5% for MS under financial assistance

 Beneficiary cofinancing 
 EU cofinancing rates : 



II. Annual Work Programme



What is 'Annual work programme' ? 

The tool to define the promotion strategy

=> A dynamic 
promotion policy 

With the input of the sector

=> A policy 
aligned with the 
needs of the 
sector

Defines priorities with a dedicated 
budget

=> Weighted 
priorities but with 
a certain 
flexibility

Adopted annually

=> Possibility to 
adjust it each 
year
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AWP 2020, Simple programmes
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SIMPLE PROGRAMMES                                                                     in million EUR 100

Simple programmes in the Internal market 20

Topic 1. Programmes on EU quality schemes (organic, GIs, Outermost Regions logo)  12

Topic 2. Programmes highlighting the specific features of agricultural production 

methods in the Union (food safety, traceability, authenticity, labelling, nutritional and 

health aspects, animal welfare…) and the characteristics  of EU products in terms of 

quality, taste, diversity or traditions (=outside EU quality schemes)

8

Simple programmes in Third Countries 75

Topic 3. China, Japan, Korea, South East Asia, Southern Asia 27.5

Topic 4. Canada, USA, Mexico 20

Topic 5. Other geographical areas 22.5

Topic 6. Information provision and promotion programmes on beef and/or veal 

targeting any third country(ies)
5

Simple programmes for market disturbance/additional call for proposals            5



AWP 2020, Multi programmes
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million EUR

MULTI PROGRAMMES 91.4

Multi programmes in the internal market 43

Topic A. Programmes on EU quality schemes (organic, GIs, Outermost Regions
logo) OR Programmes highlighting the specific features of agricultural production 
methods in the Union (food safety, traceability, authenticity, labelling, nutritional and 
health aspects, animal welfare…) and the characteristics of EU products
in terms of quality, taste, diversity or traditions

35

Topic B.  Information provision and promotion programmes aiming at increasing the 
consumption of fresh fruit and vegetables in the internal market in the context of 
balanced and proper dietary practice

8

Multi programmes in third countries 43.4

Topic C. Programmes on EU quality schemes (organic, GIs, ‘Outermost Regions’ 
logo) OR Programmes highlighting the specific features of agricultural production 
methods in the Union (food safety, traceability, authenticity, labelling, nutritional and 
health aspects, animal welfare…) and the characteristics of EU products in terms of 
quality, taste, diversity or traditions.

43.4

Multi programmes for market disturbance/additional call for proposals 5



III. Examples - Programmes



European Poultry
https://www.europeanpoultry.eu
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Target countries: Philippines, Singapore & Vietnam
Duration: 2 years 
Total cost:    745 642



European Poultry
https://www.europeanpoultry.eu
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Turkey from Europe
http://wingsofquality.eu/?lang=en

Duration: 3 years

Total: 1 500000  

Target markets: 
Poland, Germany, 
Czechia

http://wingsofquality.eu/?lang=en


III. Examples – Own initiatives



CIIE 2018





https://ec.europa.eu/chafea/agri/
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https://ec.europa.eu/chafea/agri/funding-
opportunities/eligibility/check-tool



Find partners:
https://ec.europa.eu/chafea/agri/get-connected



Campaigns map and statistics:
https://ec.europa.eu/chafea/agri/campaigns/map-and-

statistics-target-countries



FAQ 
https://ec.europa.eu/chafea/agri/faq.html
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Take away messages

• Calls for proposals in January: 
organisations are encouraged to apply!

• All info (technical portal, support for exporters, find
partners, good practices) at: 
https://ec.europa.eu/chafea/agri/

• Info day Brussels: 30/01/2020

• Various Info days in MS
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https://ec.europa.eu/chafea/agri/


https://ec.europa.eu/chafea/agri/

https://ec.europa.eu/info/food-farming-fisheries/key-policies/common-
agricultural-policy/market-measures/promotion-eu-farm-products_en
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Enjoy it's from Europe! 

The signature for EU co-funded campaigns

Follow us on social media: 
#EUAgriPromo

https://ec.europa.eu/info/food-farming-fisheries/key-policies/common-agricultural-policy/market-measures/promotion-eu-farm-products_en

