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coffee) in Cameroun and 
branding. It assessed and identified successful strategies for the marketing of 

SCORING 
Very Good Excellent 

afflili lölllölllSpillliil :Ş|§p. 

Arguments łor scoring: ìlPIIliiSillillllltì 

The methodology design is 
within the budget for this tender. As requested by the terms of reference, the 

study themes (two case studies: c< 

to the origin of various products: registered and non-registered protected GIs, as 
specific intellectual property (IP) instruments or marks, as well as other forms of 
mobilisation of the origin. 
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SCORING Poor Satisfactory Good Very Good Excellent 

The study is based on existing data (Comext, Comtrade), existing studies, and two 
case studies and field work. 

Nevertheless, generally there is a lack of new comprehensive data and the contactor 
made good use of what exists. 

products, especially for smallholder farmers in ACP countries. Impediments to 
marketing by GIs and origin branding with particular reference to producer groups 
and control- and traceability systems were examined, as well as strategies and 
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Good Very Good Excellent 

ЧШшИШШИГ 
Arguments for scoring: 
The conclusions are clear 
turn were drawn from the 
appropriate, although presupposing in some 
questionable. 

SCORING 
Poor Satisfactory Good Very Good Excellent 

Arguments for scoring: 
The recommendations cover the different types of products: The ones mostly 

They are addressed to the producers, ACP countries governments and public 
institutions, as well as the European Commission. The comment as in (6) as 
presupposition of funding applies. 

Arguments for scoring: 
The report is well structured and balanced. The evaluator made an effort to present 
often complex technical analysis in an understandable manner. The executive 
summary is presented in a 

4 



Overall, the quality of the report is assessed to be very good. 

Does lhe study fulfil contractual conditions? 

Clearly and fully. 

The 

This study report can be seen as a 
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