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METHODOLOGY

Survey conducted face to face in respondents’ home in most
Member States. Due to covid-19, different methodologies were
used in some countries:

BE, ES - a combination of face-to-face and online probabilistic panel

NL, DK - a combination of face-to-face and push-to-web
EE, Fl IE, LU, SE - online probabilistic

Fieldwork: 3 August to 15 September 2020
Population: EU citizens aged 15+
Coverage: 27 EU Member States

Number of interviews: 27,237
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What drives consumers’ food purchases?

When consumers buy food, they say that the 3 most important aspects to
them are:

< © ©

Taste Food safety Cost

459% 42% 40%
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‘Where the food comes from’ and the ‘nutrient content’ are also
aspects which are important for Europeans (mentioned by around a
third of them)

QB1T When you buy food, which of the following are the most important to you? Firstly? And then? (MAX. 3 ANSWERS)
(% - EU)

o

10 20 30 40 50

TASTE 45

FOOD SAFETY (E.G. IF THERE IS A RISK IN EATING THIS FOOD) 42

COST

WHERE THE FOOD COMES FROM (E.G. GEOGRAPHICAL ORIGIN)

NUTRIENT CONTENT (E.G. THE AMOUNT OF VITAMINS, FIBRE,
PROTEINS, SUGAR OR FATS)

w
N

(V)
W

AMOUNT OF SHELF-LIFE AVAILABLE

N
o

MINIMALLY PROCESSED

YOUR ETHICS AND BELIEFS (WHETHER THE ITEM COMPLIES WITH
YOUR ETHICS AND BELIEFS, E.G. IN TERMS OF RELIGION, ANIMAL

WELFARE OR FAIR PAYMENT OF PRODUCERS)
ITS IMPACT ON THE ENVIRONMENT AND CLIMATE (E.G. CARBON

FOOTPRINT)
CONVENIENCE (E.G. THE EASINESS TO USE, PREPARE)

=
[e)]

=
wvi

s
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OTHER (SPONTANEQOUS)

o

DON'T KNOW

o

N
~N
N
W
~N

)

Base: all respondents (

=)

)
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What are the main characteristics of “sustainable” food?

According to the consumers, the top 3 characteristics of “sustainable”

food are:

U@)

Nutritious and
healthy

41%

Little or no use of
pesticides

32%

Affordability of
food for all

29%
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In addition to the top three, two other items are mentioned by around 25% of
Europeans — and five others by around 20%

QB2T Which of the following do you consider to be the most important characteristic of "sustainable” food? Firstly? And then? (MAX. 3
ANSWERS)
(% - EU)

o

10 20 30 40 50

NUTRITIOUS AND HEALTHY 41

LITTLE OR NO USE OF PESTICIDES 32

AFFORDABILITY OF FOOD FOR ALL

N
O

LOCAL OR SHORT SUPPLY CHAINS

LOW ENVIRONMENTAL AND CLIMATE IMPACT (E.G. CARBON
FOOTPRINT)

MINIMAL PACKAGING, NO OR LITTLE PLASTIC

Young people are
more likely to mention
environmental and
20 climate impact
(29%)

]
=

HIGH ANIMAL WELFARE STANDARDS

RESPECT FOR WORKERS' RIGHTS, HEALTH AND SAFETY AND FAIR
PAY

ORGANIC

MINIMALLY PROCESSED, TRADITIONAL

FAIR REVENUE FOR PRODUCERS

AVAILABILITY

=
o

OTHER (SPONTANEQUS)

o

DON'T KNOW

|
—

Base: all respondents (n.= 27,237)
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Il. SUSTAINABLE DIETS




What makes a diet sustainable?

For most Europeans, ‘eating a healthy and sustainable diet’ involves the

following:

0

F 0

~—

Eating a variety of
different foods, having
a balanced diet

589%

Eating more fruits
and vegetables

589%

Eating seasonal,

local

47%
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QB4 We often hear p'eoplle talking about the importance of.ealt'l_ng a healthy and sustainable diet.  |n addition to the three
What do you think "eating a healthy and sustainable diet" involves? .
(MULTIPLE ANSWERS POSSIBLE) most mentioned answers,

(% - EU) 10 20 30 40 50 60 at least 400/0 Of
respondents mentioned:

o

EATING A VARIETY OF DIFFERENT FOODS,
HAVING A BALANCED DIET

EATING MORE FRUIT AND VEGETABLES

58

58
 Eating more home-

cooked meals

« Little or no pesticides

* Avoiding wasting food
« avoiding/not eating too
much food high in fat,
sugars and/or salt

EATING SEASONAL, LOCAL
EATING MORE HOME-COOKED MEALS

LITTLE OR NO PESTICIDES

AVOIDING WASTING FOOD

AVOIDING OR NOT EATING TOO MUCH
FOOD HIGH IN FAT, SUGARS AND/OR SALT

EATING MEAT LESS OFTEN

~
w

(0% ]
U

w
w

EATING FISH MORE OFTEN

w
o

EATING MORE WHOLEGRAIN, HIGH-FIBRE FOODS

NOT EATING TOO MANY CALORIES
EATING ORGANIC FOOD

EATING FOODS WITH A LOW CARBON FOOTPRINT

EATING FOODS PRODUCED BY COMPANIES
THAT PROTECT WORKERS' SOCIAL RIGHTS

EATING VEGETARIAN OR VEGAN

[N
[e5]

-

N
)
=

(@]

OTHER (SPONTANEQUS)

DON'T KNOW

Base: all respondents (n.= 27,237)
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What aspects of a sustainable diet are important to you?

For Europeans, the most important aspect of a “sustainable” diet is that it is
healthy; but two other aspects are mentioned by at least four in ten of them:

N,

o)

What you eat is
healthy for you

74%

10

What you eat
supports local
economy

50%

(DT

=t

What you eat has been
produced in a way that
minimises waste

40%
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Two other important aspects are mentioned by nearly four in ten Europeans.

QB3T What aspects of a sustainable diet are important to you? Firstly? And then? (MULTIPLE ANSWERS POSSIBLE)
(% - EU)

o

10 20 30 40 50 60 70 80

WHAT YOU EAT IS HEALTHY FOR YOU

74

WHAT YOU EAT SUPPORTS LOCAL ECONOMY

50

WHAT YOU EAT HAS BEEN PRODUCED IN A WAY THAT
MINIMISES WASTE

WHAT YOU EAT IS PRODUCED BY A COMPANY THAT PAYS FAIR
WAGES AND RESPECTS WORKERS' RIGHTS, SAFETY AND HEALTH
(BOTH IN AND OUTSIDE THE EU)

WHAT YOU EAT IS GOOD FOR THE PLANET

w
\e}

THE FOOD YOU EAT HAS MINIMAL PACKAGING

THE FOOD PACKAGING IS RECYCLABLE

WHAT YOU EAT IS ORGANIC

w
~

OTHER (SPONTANEOUS)

o

DON'T KNOW

—
fuy

Base: all respondents (n.= 27,237)
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Adopting a sustainable diet: majority of respondents say they

eat a healthy and sustainable diet most of the time

QB6 Would you say that personally, you eat a healthy and sustainable diet..?

(% - EU)
Don't
know
[}_

Mever _ ~ Always

Maost of the
time
56

Base: all respondents (n.= 27,237)
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Adopting a sustainable diet: importance of affordability,

availability and clear information

Affordability, availability and clear information are the three most mentioned
aspects that would motivate the respondents to adopt a healthy diet

Healthy, sustainable
choices are
affordable

499%

13
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Healthy, sustainable
food choices are
available where you
shop for food

459%

Clear information on food
labelling regarding a
product’s environmental,
health and social impacts

41%
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Three other options are mentioned by at least one fifth of the Europeans:
education about healthy diets, food being easy to prepare, and the product

placement of healthy food in store

QB7 What would help you to adopt a healthy and sustainable diet? From the options below, please select the three most

important for you. (MAX. 3 ANSWERS)
(% - EU)

HEALTHY, SUSTAINABLE CHOICES ARE AFFORDABLE
HEALTHY, SUSTAINABLE FOOD CHOICES ARE AVAILABLE WHERE YOU
USUALLY SHOP FOR FOOD

CLEAR INFORMATION ON FOOD LABELLING REGARDING A
PRODUCT'S ENVIRONMENTAL, HEALTH AND SOCIAL IMPACTS

L O

10 20 30

I -

40 50

49

41

EDUCATION ABOUT HEALTHY, SUSTAINABLE DIETS

PRODUCT PLACEMENT IN-STORE FACILITATES SELECTION OF
HEALTHY, SUSTAINABLE FOOD

FOOD, MEALS ARE QUICK AND EASY TO PREPARE

MENU GUIDES AND OTHER PRACTICAL TOOLS TO HELP YOU SELECT
HEALTHY, SUSTAINABLE DIETS

OTHER (SPONTANEOUS)

NOTHING (YOU ARE NOTINTERESTED TO ADOPT A HEALTHY AND
SUSTAINABLE DIET)

DON'T KNOW

Base: all respondents (n.= 27,237)
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Who plays a crucial role?

QB5 According to you, which actors from the list below have a role to play in making our food systems sustainable? (MULTIPLE
ANSWERS POSSIBLE)

(% - EU)
0 10 20 30 40 50 60 70
PRODUCERS (FARMERS, FISHERS, AQUACULTURE PRODUCERS) _ 65 850 Q
| (o]
' Private actors
SHOPS AND RETAILERS _ 36 69%
recionAL covernvenTs (G Public authorities
CITIES, LOCAL AUTHORITIES _ 27
HOSPITALITY AND FOOD SERVICES (HOTELS, RESTAURANTS, _ -
CANTEENS, HOSPITALS..) O
439 Q
EDUCATION PROVIDERS (SCHOOLS ETC) 2 o X
NON-GOVERNMENTAL ORGANISATIONS - 15 Consumers
INVESTORS, BANKS, OR FINANCIAL INSTITUTIONS - 14
OTHER (SPONTANEOUS) | 0
DON'T KNOW | 1
Base: all respondents (n.= 27,237)
15 European

St Commission



Actions and policies to undertake and implement around
sustainable food

o 1SN

) ©
—
Food offered in public Producers and food companies Information on food
netitutions ShOLI:I)ld be should themselves take action sustainability should
custainable to raise their products’ be compulsory on
sustainability standards food labels
91% 89% 89%
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Actions and policies to undertake and implement around sustainable
food: large agreements with the different statements

QB8 Please tell me to what extent do you agree or not with each of the following statement?

(% - EU) Total ‘agree’

FOOD OFFERED IN PUBLIC INSTITUTIONS SHOULD BE SUSTAINABLE s - A 919%

(HEALTHY, ENVIRONMENTALLY-FRIENDLY... | °

PRODUCERS AND FOOD COMPANIES SHOULD THEMSELVES TAKE ACTION _ i _ ™ P I2 I3 89%
TO RAISE THEIR PRODUCTS' SUSTAINABILITY STANDARDS

INFORMATION ON FOOD SUSTAINABILITY SHOULD BE COMPULSORY ON _ ” - - B I2 I3 89%
FOOD LABELS

THE EU SHOULD BE MORE PROACTIVE IN PROMOTING FOOD _ i _ ™ I 5 I5 87%
SUSTAINABILITY WORLDWIDE

THERE SHOULD BE ONE LOGO TO HELP YOU CHOOSE HEALTHY, _44 _41 5 |3 I4 85%
SUSTAINABLE FOODS

REGULATIONS SHOULD FORCE FARMERS, FISHERS, FOOD

MANUFACTURERS, SHOPS AND RETAILERS, RESTAURANTS AND CAFES TO - - _ " n I3 I 4 83%
MEET MORE STRINGENT SUSTAINABILITY STANDARDS (HEALTHIER
FOODS, LESS GREENHOUSE GAS EMISSIONS, WATER USE ETC...)

| [N | g |
Totally agree Tend to agree Tend to disagree Totally disagree Don't know
TOP 6 ANSWERS Base: all respondents
17 (n.=27,237)
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Only a minority think that the public authorities are doing enough to

promote food sustainability

QB8 Please tell me to what extent do you agree or not with each of the following statement?

(% - EU)

FOOD PRICES SHOULD REFLECT COSTS FOR SOCIETY (LE. INCLUDING
ENVIRONMENTAL, AND HEALTH IMPACTS ASSOCIATED WITH FOOD
CONSUMPTION)

MARKETING AND ADVERTISING OF FOODS THAT DO NOT CONTRIBUTE
TO HEALTHY, SUSTAINABLE DIETS SHOULD BE RESTRICTED

MOVING TO STRICTER SUSTAINABILITY STANDARDS (E.G. USING LESS
PESTICIDES) COULD INCREASE FOOD PRICES

YOU ARE READY TO SPEND MORE MONEY FOR FOOD WHICH PROTECTS
YOUR HEALTH AND THE PLANET

MOVING TO STRICTER SUSTAINABILITY STANDARDS (E.G. USING LESS
PESTICIDES) COULD MEAN THAT WE DO NOT PRODUCE ENOUGH FOOD
TO FEED PEOPLE

- -

10I3 I6
12'4 I5
13'4 I5

.15l7 I3
23 .10 l7

Total ‘agree’

81%

79%

78%

75%

60%

PUBLIC AUTHORITIES ARE DOING ENOUGH TO ENCOURAGE AND
PROMOTE FOOD SUSTAINABILITY (CAMPAIGNS, FOOD LABELLING AND
OTHER STANDARDS, TAXES AND OTHER INCENTIVES)

S

46%

|
Totally agree

Tend to agree

18 BOTTOM 6 ANSWERS

Tend to disagree

|
Totally disagree

Don't know

Base: all respondents
(n.=27,237)
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SOME TAKEAWAYS

Europeans prioritise taste, food safety and cost over sustainability concerns when
purchasing food.

For Europeans, food is “sustainable” when it is nutritious and healthy, it has been produced
with a little or no use of pesticides, and when it is affordable for all.

European consider that the most important aspect of a sustainable diet is that what they
eat is healthy for them. Likewise, a “healthy and sustainable diet” involves eating a variety
of different foods, having a balanced diet, and eating more fruits and vegetables.

Producers (farmers, fisheries etc.) and food manufacturers are seen as key actors in
making our food systems sustainable, above public authorities. Less than one in two
recognise their own role as consumers.

More specifically, Europeans think that food offered in public institutions should be
sustainable, that producers and food companies should themselves raise their
products’ sustainability standards and that information on food sustainability should
be compulsory on food labels.

A request for clearer information about food and its importance for health is also evident in
citizens’ responses to concerns about food fraud: they mostly fear being misled about the
true qualities of food and the risks that it represents for their health.
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