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Europe
Difficult economic context 

Source: Eurostat

EU food inflation
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Europe 
Consumer behaviour in times of crisis 

Typical trends during inflation 

crises 
Fresh seafood: -18%

Pasta: +20%

Rice: +18%

Canned meat: +20%

Source: McKinsey, Sole 24 ore
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Europe
Healthier eating and sustainability (1)

Source: McKinsey
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Europe
Healthier eating and sustainability (2) 

Source: McKinsey
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France
French consumers' expectations (1)

Source : OpinionWay « Les Français, l’agriculture et l’alimentation » – février 2022
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France
French consumers' expectations (2)

Source : OpinionWay « Les Français, l’agriculture et l’alimentation » – février 2022
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France
French consumers' expectations (3)

Source : IFOP – January 2022
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France
Period ending  31 December 2021

Product category
volumes

(% change )

2021 / 2020

volumes

(% change )

2021 / 2019

price

(% change)

2021 / 2020

Average prices

(€ / kg) / 2021

MEAT -5,4% 1,3% 1,3% 10,67

Fresh meat -5,2% 0,3% 1,2% 11,60

Fresh beef -4,1% -1,4% 1,7% 15,38

Fresh veal -4,4% -3,0% 0,8% 16,29

Fresh lamb -4,0% -7,8% 4,4% 16,04

Fresh pork -8,0% -1,4% -3,1% 7,66

Tripe Products -6,1% -10,2% 4,8% 9,80

Processed meat, including 

ground meat -4,8% 5,0% 1,0% 10,62

Poultry -6,6% 1,5% 2,5% 8,52

Frozen Meat --6,7% 10,2% 1,1% 7,54

Ham and other meats -6,6% -1,4% 0,5% 11,77

Source: Kantar Worldpanel
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Germany
Demand during COVID-19

Source: AMI
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Germany
Meat demand in 2021

Source

: AMI
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Germany
Pro-capita meat consumption in 2022 (in kg)

Beef; 9,6

Poultry; 13,1
Pork; 29,3

Other; …

Source: AMI
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Germany
Pro-capita meat consumption (kg) - evolution

Source: AMI
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Italy
Breakdown of meat consumption

The trend was downward for all segments. Note the decline in the consumption of 

pork (-5.1%) and sausages (-10%). 
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Italy
Meat – 2021 and 1Q2022

Source: Nielsen – Market Track

Product category

VALUE

(1Q2022 vs. 

1Q2021 -

% change)

VOLUME

(1Q2022 vs. 

1Q2021 -

% change)

Preserved Meat +8,4% +5,8%

Frozen Meat +3,3% +1,4%

Fresh Meat (Fixed weight) +8,8% +2,2%

Fresh meat +10,4% -5,5%

Processed meat - Poultry +4,5% -1,2%

Processed meat - Beef +18,6% +18,1%

Processed meat - Pork +6,4% +4,8%

Processed meat - Horse +1,5% -0,3%

Salumi (Fixed weight) +0,3% +0,3%

Cold cuts +2,4% +4,6%

Sliced -6,5% -6,3%

Pre-Cooked -2,1% -1,8%

Total Modern Retail (only fixed weight)
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Source: Osservatorio consumi Ismea-Nielsen – Survey based on a sample amounted to about 3.000 families

Italy
Purchasing drivers

Choice based on brand Choice based on the origin of raw materials

Choice based on organoleptic qualities Choice based on sustainability
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Netherlands
Meat consumption pro-capita (kg)
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Netherlands
Meat consumption
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Netherlands
What does the Netherlands think of the Protein transition? 

Nearly three-quarters of Dutch people think we should eat fewer animal products

More than four out of five Dutch people feel discomfort at the way in which animals are 

used in the food industry

February 2022



20

Poland
Meat consumption

households purchasing vegetal alternatives in 

thousands

First half of 2020 & 2021 

change in sales in % by 

volume

fresh meat

canned food

sausages

frozen meat

plant-

based

products

Source : GFK
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Poland
Plant-based substitutes in Poland

Consumption of plant-based substitutes

Source : GFK
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Spain
Meat consumption (at home)

Source : Ministerio de Agricultura, pesca y alimentacion

M T / 11 months 2019 2020 2021 2021/2020 2021/2019

Total food 28 698 31 574 29 822 -5,5% 3,9%

Total meat 2 090 2 288 2 095 -8,4% 0,2%

Meat Chicken 571 626 566 -9,5% -0,8%

Meat Pork 446 502 451 -10,1% 1,1%

Beef Beef 226 245 223 -9,1% -1,4%

Rabbit meat 42 44 37 -14,0% -10,7%

Sheep meat goat meat 61 65 56 -13,0% -8,3%

Processed meat 526 569 539 -5,3% 2,5%

M€ / 11 months 2019 2020 2021 2021/2020 2021/2019

Total food 69 401 78 423 75 087 -4,3% 8,2%

Total meat 14 278 15 990 15 001 -6,2% 5,1%

Meat Chicken 2 471 2 739 2 585 -5,6% 4,6%

Meat Pork 2 713 3 169 2 883 -9,0% 6,3%

Beef Beef 2 184 2 403 2 214 -7,9% 1,4%

Rabbit meat 273 292 254 -13,1% -7,2%

Sheep meat goat meat 669 727 667 -8,3% -0,4%

Processed meat 4 729 5 298 5 152 -2,8% 8,9%
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Thank You

www.eurocommerce.eu

@eurocommerce

linkedin.com/company/eurocommerce

http://www.eurocommerce.eu/
https://twitter.com/eurocommerce
https://www.linkedin.com/company/eurocommerce/

