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• Market transparency – Dissemination data & analyses

• Tackle price volatility –Make informed decisions

• Monitoring market crises – Russian ban

1.1. Objectives Observatories AGRI



1.2. Tools Observatories AGRI
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Economic Board

Dedicated webpage

Dashboards



1.2. Tools Observatories AGRI
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Statistics production, prices, trade

Reports, minutes, presentations

Outlook information (ST, MT)



2. New Market Observatory F&V
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• 4 sub-groups:

2.1. Economic Board
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• Selection:

 17 applications received – 12 selected

 6 producers, 2 processors, 2 traders, 2 wholesale/retail

• Members: EU organisations, 16-19 experts/sub-group

• Kick-off meetings:

 Tomatoes: 18/10/19

 Citrus fruit: 13/11/19

 Pip fruit: 10/12/19

2.1. Economic Board
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• Online:

https://ec.europa.eu/agriculture/market-observatory/fruit-vegetables_en

• Focus on 4 sub-groups

• But includes other products

2.2. Web page
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Thank you for your attention!

Unit G.2. - Wine, spirits, horticultural products, specialised crops

European Commission
DG Agriculture and Rural Development
Directorate G. Markets and observatories
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