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Europe
Economic context

① Household confidence in Europe has been shrinking in recent months. Households continue to anticipate price
increases in the coming months.
② In terms of retail channels, the sales of non-specialised food retailers continued to grow. At the same time, foodservice
sales have returned to growth in 2021, but their level remains below that of 2019.

Source : Eurostat
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Europe
Economic context 

Source: Eurostat

EU food inflation
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Europe
Consumer behaviour in times of crisis 

Trends during 2022 inflation 
crisis Retailers do not expect demand

changes in relation to bread, milk,
extra-virgin olive oil, but expect
decreases in demand for fresh
seafood, cheese, wine.

Source: McKinsey, ISMEA
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Europe
Healthier eating and sustainability 

Source: McKinsey
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France
Still Wine : retail

Hypermarkets and supermarkets account for the bulk of still wine purchases,
regardless of category. Discounters and convenience stores are over-represented in
foreign wine purchases, while direct sales, wine merchants and other specialists are
over-represented in standard PDO and PGI.

Source: IRI - FranceAgrimer
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France
Still Wine : consumption (home consumption) – 2021 + Q1 2022

According to Kantar, household consumption of wine decreased by -5,5% in volume in 2021 (vs -0,8% in volume
in 2020) compared to 2020 and -6,3% compared to the average 2018-2020. The consumption decreased by -1,5%
in value compared to 2020. Consumers tended to buy more expensive wines, in contrast to previous years. The
average price was €4.91 per litre, up 4.2% on 2020 and +4,9% on the 2018-2020 average. In terms of colors, only
white wine purchases increased in 2021 (+3,2% in volume and +8,5% in value).

Sales of still sales of still wines are down by 10% in volume in Q1 2022 compared to Q1 2021 (-10% also compared
to the compared to the 2019/21 average) and 10% in value (-6% compared to the compared to the 2018/20 average).
In contrast, the price paid was €4.66/l, which is stable compared to 2021 (+4% compared to the 2019/21 average).
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France
Still Wine : consumption (home consumption)

According to IRI, still wine
sales fell by 5,5% in volume
in 2021, and by 1,6% in
value.

The growth dynamic was
particularly strong for white
wines (+4,4% in value).

In terms of packaging, only
sales of non-returnable
glass (75 cl bottle) have
increased in value (+1,5%).

Note also the increase in
sales of PDO wines (+0,7%
in value) and wines without
geographical indications
France (+10,2%).

Source:  IRI via LSA – 2021
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France
Wine &  alcohol: sales in HMSM
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According to IRI, the sales of still
wines increased very slightly in
2021 (+0,8%). Growth has been
much more robust for spirits and
champagne (+7,8%) and beers &
ciders (+15,8%).

In the first 4 months of 2022, the
trend was downward for all 3
segments (-6,7% for still wines).
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France
Wine : organic market

Source : IRI via Vitisphere

In 2021, organic wine sales in supermarkets amounted to 36.2 million liters, for a turnover of 271.2
million euros according to IRI (-0,4 % in volume and +2,8 % in value compared to 2020). Noting that the
organic wine category remains better oriented than conventional. In terms of valuation, the dynamic is also
slowing down, but remains strong. Representing a little less than 4% of GD wine sales, organic wine
accounts for almost 6% of sales in 2021.
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France
Wine shops : rebound

Fruits & 
vegetables Butchers Wine shops Fish shops

2015 11,0% 1,3% 8,7% 3,8%

2016 11,1% 3,1% 10,6% 3,0%

2017 11,2% 2,4% 7,7% 3,5%

2018 9,7% 4,4% 7,7% 2,0%

2019 9,0% 4,1% 5,8% 4,2%

2020 15,4% 12,1% -2,5% 7,4%

2021 6,2% 5,8% 20,0% 16,9%

Q1 2022 -5,,4 -3,1% 7,7% -8,6

Source:  INSEE

According to INSEE data, the turnover of
wine merchants jumped by 20% in value
in 2021 compared to 2020. This rebound
comes after an average annual decline of
2.5% in 2020, due to the closure of many
stores in 2020.
In the first quarter of 2022, sales rose by a
further 7.7%.
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France
The French and wine consumption

The favorite alcoholic beverage of the French since 2015, still wines (49%, -1 point) are in 2022 in close proximity to
beer, which has seen a clear increase since 2021 (51%, +12 points). Wine remains in first place among the preferred
alcoholic beverages for women (45%) while men prefer beer (59%). Champagne remains in third place for both sexes
(31%). Spirits in cocktails are cited by nearly one Frenchman in five. This barometer shows that still wines are more
preferred by the older generations, with a gap of 28 points between the 18-25 years old (33%) and the 60-65 years
old (61%).
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France
The French and wine consumption

In 2022, the average budget for buying a bottle of wine continues to increase. The 11-20€ category reaches 56%, +34
points since 2013, and the more than 20€ category for the purchase of a bottle represents 23%, +17 points since 2013.
Among consumers who allocate a budget between 11 - 20€, 59% are particularly interested in the world of wine.
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France
The French and wine consumption

In 2021, 46% of French people bought wine online. This figure will drop to 41% by 2022. However, despite the reopening
of shops, the number of online buyers has not returned to its pre-pandemic level, a sign that habits have structurally
evolved during this period. Online purchasing remains more common among 18-25 year olds (55%), 26-35 year olds
(53%) and wine connoisseurs/experts: a quarter are major online wine buyers (+3 points). Grocery retailers websites are in
first place with 33% of online buyers (+5 points), but producers' websites (30%) and wine shops (25%) challenge this
position. A third of online wine buyers have an average basket ranging from 31 to 50€. Half of the buyers (48%) have 3 to
6 bottles in their basket and 23% of buyers have 7 to 12 bottles.
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Germany 
Wine consumption (litre per capita) 
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Germany 
Wine consumption (per type of wine) 
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Germany
Consumer buying trends by channel (2020)
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Italy
Household food consumption 

After the boom of 2020, growth in household food consumption has 
slowed significantly in 2021.
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Italy
The shopping trolley in 2021 
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Italy 
Wine in modern distribution channels in 2022

Source: ISMEA
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Source: Osservatorio consumi Ismea-Nielsen – Survey based on a sample amounted to about 3.000 families

Italy
Purchasing drivers for wine

Choice based on brand Choice based on the origin of raw materials

Choice based on organoleptic qualities Choice based on sustainability
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Spain
Economic situation
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Spain
Evolution in value 2022 vs 2-year average

Source: IRI
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Spain
KPI evolution

Source: IRI
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Spain
KPI evolution
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