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General remarks

• Overall price level has remained stable or slightly up 
through covid crisis;

• Some companies have made commitments to block prices 
of daily items;

• There have been increases in the prices of certain fruits 
and vegetables; this is the result of higher production costs, 
seasonality, increased need for packaging, disruptions in 
the supply chain and higher costs by retailers (safety and 
security measures, absenteeism, more deliveries, etc. )
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France - production

• As of 1 May 2020, the estimated apricot production for the 2020 season would fall by 30% over one 

year (exceptionally mild winter and then by spring frosts, particularly in the Rhône Valley and Provence). 

The European harvest is also estimated to be down sharply over one year.

• As of 1 May 2020, the 2020 annual production of cherries is expected to be higher than in the previous 

year, and in the average over 5 years.  As cherries are a particularly sensitive fruit, early production 

estimates can quickly change according to possible climatic that may occur between now and harvest. 

• As of May 1, 2020, peach production would be 8% lower than in 2019 and 9% lower than the five-year 

average. Flowering has been reduced as a result of a very mild winter and frost in the Rhone Valley. The 

production forecasts for peaches and nectarines are estimated from regional samples of quantitative 

and qualitative observations from multiple sources. They are published based on the assumption that 

the rest of the season will not experience any particular events that could affect the final harvest.

Source: France Agrimer
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France
Fruits : consumption (at home consumption) : volumes on the rise, thanks to the lockdown period…

Source: Kantar Worldpanel - FAM

Fruits purchases by
French households for
home consumption
amounted to 2,87 tonnes
per 100 households,
during the first 4 months of
the year.

From 24/02/20 to
19/04/20, which includes
part of the period of
lockdown period (from 17
March 2020 - 11 May
2020), purchases of fresh
fruit increased by +9.4%
over 2019 and +9.8% over
the average 3 years.
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France
Fruits :  segmentation in 2020

Source: Kantar Worldpanel

The first 6 categories account for 80% of purchases by volume. The first two
categories of fruit consumed are apples and oranges.
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France
Fruit  & vegetables : consumption (at home consumption) : a significant increase in sales of fruits and 
vegetables in HMSM during lockdown

Source: IRI
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The closure of canteens, restaurants and open-air markets led to a sharp
increase in the supermarket sales of fruits & vegetables. Since 15 March,
growth rates have averaged more than 20% in value.
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France
Fruits & vegetables : organic (at home consumption) : jan-april 2020 : +4,6% vs 2019

Source: Kantar Worldpanel - FAM

Purchases of organic
fruits and vegetables
from French households
are up 4.6% on the
cumulative period P1-P4
compared to 2019.

This increase is more
significant in the period
P4 with +22.7% (vs.
2019).
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Spain
Sales evolution of fruits in Madrid area 
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Spain
Weekly sales evolution, by category
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