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Members of ASEDAS
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Main characteristics of ASEDAS members

310

companies

High levels of employment

21.500 stores

Store format: supermarket

15 million people visit us every day //-/J

Sales: 60.000 billion

| 265.000 jobs Core business: food

© 70% female employment

Proximity & convenience

Highly regionalized




Evolution of regional retailers:

members of national alliances
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Supermarkets guarantee the access to food to all citizens

Ampliar

Just 3% of people life in a place with no supermarket
99,9% can find a supermarket in less than 10 minutes e


https://www.retaildata.es/establecimientos-caracteristicas

One of the most efficient food retail systems in Europe

Price level indices for consumer goods and services, 2017 (EU=100)
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These data on consumer price levels in 2017 come from an aricle published by Eurostat, the statistical office
of the European Union.
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Factors that determine the store

selection made by consumers

] Fuente: Nielsen ShopperTrends 2017
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L. 451 | 404 | 50,9 | 478 | 545 | 567 | 648 | 633 )
Proximity -%)- -
. 583 | 593 | 627 | 553 | 529 | 484 | 485 | 50,1 2 '

Good prices : i S -

. 672 | 667 | 51.9 | 64,1 59.9 | 663 | 567 | 44,6 - .
Quality of the & ; . Ml . .ﬁ 1 £
products 287 | 280 | 219 | 194 | 247 | 223 | 280 | #1,4 —
Variety 20 2 146 17,5 137 14,5 15,5 141 259 Léggummcunns éﬁ?ﬂﬁlﬁgsm mreskggsuuzn Iﬁgils'rlcamngs .;gdampr:mnnes iEﬂs'ERHl- lég'iggggmcor

. O o O 0 o e (W (R LN MR
i 24 5 253 9 | 251 | 257 | 247 | 247 1
GOOd promOtlons .5 i =0l FO i) B L 23 o Fuente: Nielsen ShopperTrends 2017
Customer attendance 134 | 115 | 1.7 8,1 8.9 48 122 | 188
Variety of brands 28 | 28 | 727 | 38 | 31 | 20 | 49 | sge )
Open time 32 5 1 ag 30 - .3.1. = 33 ar 54 I :
Parkin Al N - e HEALTH QO SUSTAINABILITY
g 40 | 43 | a3 | 20 | 35 | 36 | 68 | s / :
HRE PSS SN TS Sl T | [FRSNA e e A e i - é j
Easy and fast shopping 2 3 3,0 1,6 2.3 15 2.1 2,1 3,5 :
OWI'\ Brand e Rt P PSRl Boetant S L Ry L S 2 | e EE .
{i? 113 | 134 | 156 | 108 | 107 8,9 5,0 R esarns

Others
G

INNOVATION

“ar

| QUALITY AND
SHOPPING EXPERIENCE




Big trends in fruit and vegetables
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Families with kids pushing
the consumption hard

Quality, warmth, taste and durability

Low package:
sustainability

The size cares: convenience




Big trends in fruit and vegetables

VEGETABLES

Type %Quota +/- Dif.
POTATOES 14,7%  +1,4 pp
ONIONS 7,9%  +0,7 pp

TOMATOES 15,6%  +0,2 pp

FRUITS

Type %Cuota
AVOCADO 5,0%
STRAWBERRY 6,0%
FRUITS OF THE FOREST 2,8%

+/- Dif.

+0,9 pp
+0,5 pp
+0,4 pp

% % Evolution

Value (€) oct - 2019

Fruits & +20%

Vegetables & +10,0%

Total Spain | TAM October 2019
Source: 7w Hiper + Super



Big trends in wine sector
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New ways to present wine in
supermarkets based on R =4 -
moments of consumption and U B ] i, o us
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e With family and friends
e Classic wines

e To surprise somebody
e OQOur wines (local)



Big trends in wine sector

Sales assistant in wine section
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Improving wine culture

Organized testing sessions




Big trends in wine sector

Value (€) Volume
s 1.495 mio -4 465 mio
Total Vino A1 [===2 g AERTA

% Quota Vine with D.O. -

43,7%

+0,6 144

D.O wines are growing more

Total Spain | TAM October 2019
Hiper + Super

Source: 1€ I.ﬁt. n



Big trends in olive oil sector

Specialization/differentiation is growing:
varieties, quality, package, first press, etc.

Good collaboration between
Interbranch and retailers

Responding to consumer demands
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