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Members of ASEDAS



Main characteristics of ASEDAS members

265.000 jobs

Surface: 13 mill. of 
m2

Sales: 60.000 billion
€

21.500 stores

70% female employment

15 million people visit us every day

310 
companies

Familiar, cooperatives, 
and alliances of small 
retailers

Store format: supermarket

Core business: food

Highly regionalized

Proximity & convenience

High levels of employment



Evolution of regional retailers: 
members of national alliances



Supermarkets guarantee the access to food to all citizens

Just 3% of people life in a place with no supermarket
99,9% can find a supermarket in less than 10 minutes

https://www.retaildata.es/establecimientos-caracteristicas


One of the most efficient food retail systems in Europe



Consumption Trends



Factors that determine the store 
selection made by consumers

Proximity
Good prices
Quality of the
products
Variety
Good promotions
Customer attendance
Variety of brands
Open time
Parking
Easy and fast shopping
Own Brand
Others



Big trends in fruit and vegetables

Families with kids pushing
the consumption hard

Easy to eat, cook, prepare

The size cares: convenience

Low package:
sustainability

Quality, warmth, taste and durability



Type %Cuota +/- Dif. 

AVOCADO 5,0% +0,9 pp
STRAWBERRY 6,0% +0,5 pp
FRUITS OF THE FOREST 2,8% +0,4 pp

FRUITS

Total Spain | TAM October 2019
Hiper + SuperSource: 

% Evolution

Value (€) oct – 2019

+2,0%Fruits

+10,0%Vegetables

VEGETABLES

Type %Quota +/- Dif. 

POTATOES 14,7% +1,4 pp
ONIONS 7,9% +0,7 pp
TOMATOES 15,6% +0,2 pp

Big trends in fruit and vegetables



Big trends in wine sector

New ways to present wine in 
supermarkets based on
moments of consumption and 
trends

• With family and friends
• Classic wines
• To surprise somebody
• Our wines (local)



Big trends in wine sector

Sales assistant in wine section

Separated location
and dedicated section

Organized testing sessions

Improving wine culture



D.O wines are growing more

WINE Value (€)

1.495 mio

Volume

465 mio
+2,1% -1,1%

67,8%
+0,5 pp 43,7%

+0,6 pp

% Quota Vine with D.O.

Total Vino*

Big trends in wine sector

Total Spain | TAM October 2019
Hiper + SuperSource: 



Big trends in olive oil sector

Specialization/differentiation is growing: 
varieties, quality, package, first press, etc.

Good collaboration between
Interbranch and retailers

Responding to consumer demands



Thank you for your 
attention

#elgustoesnuestro
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