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The call 2018 (2)
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Actions under thematic priority 3: Multi programmes in the

internal market

Topic C: Support for multi programmes –Union quality schemes OR

merits of Union agricultural products

The objective
To highlight at least one of the specific features of agricultural
production methods in the Union, particularly in terms of:

• foodsafety,

• traceability,

• authenticity,

• labelling,

• nutritional and health aspects,

• respect for the environment and sustainability ,

and

• the characteristicsof agricultural and food

products:

✓ quality,

✓ taste,

✓ diversity

✓ traditions.

Expectedimpacts

The expected impacts are to increase the awareness

of the merits of Union agricultural products by the

consumers and to enhance the competitiveness and

consumption of the concerned Union agri-food

products, raise their profile and increase their market

share.

Budget available

EUR 30 .000,000
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II.TheProject:ataglance
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The Project: European Dimension

Budget
20%EUConsortium:960.000€

80% financedbythe EU:3.840.000€

Total EUR: 4.800.000€

Duration: 

3 years

(01/01/2019 – 31/12/2021)

6 targetcountries

Promotingfruitandvegetables from EUROPE inthe internalmarket
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Targeted products

Through deep market analysis we have identified 11 specific

fruit and vegetables to be in need of strategic promotional

support in the context of this campaign :

Strawberry, apple, watermelon, melon, table grape, kiwi,

tomato, cucumber, sweet pepper, aubergine and

courgette.
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The Consortium
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The Consortium

This programme, CuTE - Cultivating the Taste of Europe, brings together a strong consortium made up

of an EUAssociation, and 8 fruitand vegetables national Associations from France, Greece, Poland

& Spain.

All partners share common interestsand common global challenges.

The defence and promotion of the European fruit and vegetables are a common mission for all the

partners.
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The objective of the programme
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The objective

The CuTE - Cultivating the Taste of Europe promotion programme aims

at increasing awareness of:

- the specific features of EU Fruit and Vegetables agricultural production

methods:

• Greenhouse

• Open air

- the characteristics of EU Fruit and Vegetables:

• Varieties, quality, taste.

in the EU internal market.
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Target countries
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Target countries
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TheTarget Audience
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Potential audience:

To ensure the most pronounced impact within available resources, our

programme will prioritise groups particularly in need of, or receptive to,

messages concerning high quality produce, respect for the environment

and sustainability, food safety, the characteristics of agricultural and

food products (quality, taste, diversity and traditions), including:

Target audiences

▪ Parents of youngfamilies;

▪ Infants,children and teenagers;

▪ Opinionleaders,especially

journalistsandfoodwriters.
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Results expected
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It is expected to achieve a change in the perception and
awareness on:

• the EU production methods and the specific product
characteristics of our selected EU target population.

Results expected

• among 2.5% and 3.5%, at
the end of the three years
of the programme.
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CuTE Strategy
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CuTE has:

• A global programme strategy: very

social, smart and close to the people,

with a real interaction between our

target audience and the different

production methods, products and

varieties.

• A digital first approach:

encompassing a website; social media

channels; digital and radio advertising;

public outreach events and media

relations action.

CuTE: Programme strategy
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The Campaign Creative
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CuTE Program Logo
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EUROTOUR Logo
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SpecificTarget  Audience Graphics 
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SpecificTarget  Audience Graphics 
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SpecificTarget  Audience Graphics 
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SpecificTarget  Audience Graphics 
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The budget



The Budget

Beniferiaries European Commission
4.8 M€

3 year programme

Partners  (beneficiaries)

960.000€

3.840.000€

Total budget: ECand  beneficiaries
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Save the date!!!

11thSeptember 2019, Brussels

Launch event  at  the European Parliament

See you soon to  discover  “CuTE -Cultivating the Taste of Europe”!!
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The activities
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A little introduction to CuTE!!!
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“CuTE -Cultivating the Taste of Europe”

2019 –2020 –2021

FruitVegetablesEUROPE

38, Rue de la Loi - 1040 Brussels –Belgium

Tel.: +32 2 721 7288

Transparency Register: 73566332602-11

E-mail: eucofel@eucofel.org

www.fruitvegetableseurope.eu

www.eucofel.eu

mailto:eucofel@eucofel.org
http://www.fruitvegetableseurope.eu/
http://www.eucofel.eu/
https://twitter.com/eucofel_eu
https://www.instagram.com/fruitvegetableseurope/
https://fr-fr.facebook.com/FruitVegetablesEUROPE/
https://www.linkedin.com/company/eucofel

