EU-COTTON

Promotion of European quality cotton in the framework
of Regulation (EU) 1144/2014

Project presentation

CDG on Agricultural Fibers, Brussels 17/05/2023
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The EUCOTTON project proposal is managed by the European Cotton Alliance (ECA), a European
Economic Interest Grouping consisting by seven European cotton associations and federations
located in Spain and Greece, accumulating 100% of the European cotton production.

Its headquarters are based in Larissa, Greece, and a branch is located in Seville, Spain. Its members
include:

HELLENIC COTTON ASSOCIATION OF GINNERS AND EXPORTERS (HCA), INTER-BRANCH
ORGANISATION OF GREEK COTTON (DOB),FEDERATION OF GREEK TEXTILE INDUSTRIALISTS
(SEVK),ASSOCIATION OF COTTON GINNERS OF THE SOUTH (ADESUR), SPANISH ASSOCIATION
OF COTTON GINNERS (AEDA), NATIONAL COTTON CENTRE (CAN) and INTERPROFESSIONAL
ASSOCIATION OF COTTON
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ECA's objectives include the:

» Promotion and increase of cotton production in the EU through sustainable and
environmental-friendly practices and traceability of production.

» Development and establishment of a European cotton trademark for the identification
and promotion of European cotton with the view to promoting and granting its use to
cotton producers or textile industries in the EU, which may lead to the recognition,
protection and promotion of the European cotton.

» Promotion of the use of European Cotton among professionals and consumers, both
within the EU and internationally.
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Key project figures

Title EUCOTTON : Promotion of European Quality Cotton in
the Internal Market

Thematic Priority AGRIP-MULTI-2021-IM-SUSTAINABLE

Beneficiary European Cotton Alliance

Duration 3 years

Target markets Greece, Spain, Germany, France, ltaly

Duration 36 months

Start-End Dates 1/1/2022-31/12/2024

Approved Budget 2.205.694 € , inclusive of VAT




Objective 1

Awareness raising goal Measure the degree of consumer knowledge about sustainable cotton
production. Increase the degree of knowledge and awareness towards the values
associated with sustainable cotton production.

Secondary goals e To value aspects linked to the product and its environmental and social
environment.

¢ Increase differential knowledge of sustainable cotton.

e Increase knowledge of the attributes, characteristics and value proposition of
sustainable cotton as an EU product.

e To value the European Production Model based on the example of
sustainability, environmental involvement, biodiversity defense,
traceability, quality, safety and labelling.

e Change consumer perceptions of all these sociocultural and environmental
aspects linked to cotton production.
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Awareness raising goal To create awareness on the traceability scheme of European cotton production
and increase its recognition among European stakeholders, professionals and
consumers

Secondary goals Connect the intrinsic values of European cotton to the target-groups by
encouraging the recognition of its logo and traceability scheme. Connotation of
EUCOTTON with:
« Sustainable European agriculture.
« Environmentally friendly sustainable cotton
* High quality cotton.
* No use of GMOs.
* 100% regulated crop
+ Cotton with a social commitment
+ Committed to consumer safety and the environment
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Objectives
e

Awareness raising goal
Increasing the value of European sustainable cotton exports

Secondary goals *Encourage exports of this cotton production against non-sustainable and third-

country options.
*To support the sector economically, thus facilitating its economic and social

sustainability.
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EUCOTTON:

» Educating consumers and professionals on the sustainability features of European
cotton

» Creating a niche demand for European cotton among the high profile players in the
fashion and textile industries

» Taking advantage of the momentum in the fashion world for pursuit of regional supply
chains, social responsibility and social sustainability

» Providing the tools to European cotton farmers and cotton professionals for the

traceability of their products
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Key messages

Key Messages

European cotton: high quality, responsibly produced
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Sustainability Quality Environment Tradition

European cotton is a European cottonis a European cotton Cotton is a traditional
sustainable, traceable highly qualitative product, production respects cultivation in Greece
and transparent with competitive the environment and and Spain
product advantages towards other is non GMO
producing regions




Key visual identity

EUROPEAN COTTON IS A SUSTAINABLE AND QUALITY PRODUCT EUROPEAN COTTON IS ASUSTAINABLE AND QUALITY PRODUCT

Look for this
Eurgp\gan Label

urope designs a
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Overview of implemented activities
May 2022- May 2023

Coordination

Public relations
Website & Social media
Advertising
Promotional tools

Events
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Overview of implemented activities
May 2022- May 2023

Activities per Work Package (WP)

WP2 - Public Relations

* Set up of Press Office — dissemination of press releases per target-market
Development of digital press dossier

EUROPEAN COTTON IS A SUSTAINABLE AND QUALITY PRODUCT EURDPEAN COTTON 1S A SUSTAINABLE AND QUALITY PRODUCT

COTTON IS A SUSTAINABLE AND QUALITY PRODUCT
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The cotton industries meet Las industrias del algodén se rednen en la
ean Cotton Roads 52 Mediterranean Cotton Roads, una conferencia de
conference, sponsored by EUCOTTON primer nivel patrecinada por EUCOTTON
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Overview of implemented activities
May 2022- March 2023

WP2 - Public Relations

* Publicity
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Overview of implemented activities
May 2022- March 2023

Activities per Work Package (WP)

WP2 - Public Relations
e Publicity
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Overview of implemented activities
May 2022- March 2023

e Publicity

@Conneﬂ: FR * Q Lasalledepresse L'Agenda Lescommunicants Leblog N
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& Retour

L'initiative EUCOTTON est présentée a
Séville en grandes pompes pour
promouvoir le secteur du coton

L'initiative EUCOTTON est présentée a Séville en grandes pompes pour promouvoir le secteur du coton

Séville

Séville (ots) -

» Ce projet promeut le coton de Gréce et d'Espagne, les deux pays ayant la plus grande production en Europe. Son objectif
est trés clair: assurer la tracabilité «du champ a la mode» de cette fibre durable de haute qualité et sans semences
génétiquement modifiées.

» De nombreux professionnels et représentants publics ont assisté a la journée d'information EUCOTTON, une journée
avec des présentations technigues et une table ronde qui ont mis en évidence l'importance de l'initiative européenne et
de la campagne de promotion qui l'accompagne.

Le grand projet du secteur européen du coton méritait un lancement en grande pompe en Espagne. Et C'est exactement ce

que I'European Cotton Alliance (ECA) a fait & travers un événement qui a rassemblé de nombreux professionnels et

EU-COTTON

L'iniziativa
EUCOTTON si
presenta in grande
stile a Siviglia, con

un evento per dare
impulso al settore
cotoniero

Adnkronos

~ HENE =

ARTICOLI RECENTI

Alessia Pifferi, difesa: "Ha quoziente intellettivo
di bimba di 7 anni” 16 Maggio 2023, 14:36

Activities per Work Package (WP)
WP2 - Public Relations

2CUS 00000

Politik Finanzen Perspektiven Klima Wissen Gesundheit Unterhaltung Panorama Sport Re

Anzeige
Presseportal

EUCOTTON prasentiert sich mit einem groBen Event in Sevilla, um

- PRESSEPORTAL

EUCOTTON présentiert sich mit einem
groBRen Event in Sevilla, um den
Baumwollsektor zu stirken
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Overview of implemented activities
May 2022- May 2023

Activities per Work Package (WP)

WP2 - Public relations

* Development of creativity and communication strategy

&®
ELCOTTON

EUROPEAN COTTON ALLIANCE

Euronsg

for European cotton

CREATIVE STRATEGY
JUNE 2022

As subcontractor As implementing body Financed by

WIN
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Overview of implemented activities
May 2022- May 2023

Activities per Work Package (WP)

WP3 — Website & Social Media

* Development of Website www.eucotton.eu

Furope designs a =
= uropean Cotton  Non-gmo
sustainable Future Home Campaign  Allance(ECA)  cotton

EUROPEAN COTTON IS A SUSTAINABLE AND QUALITY PRODUCT
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Activities per Work Package (WP)

WP3 - Access-only b2b platform

Overview of implemented activities

* Development of access-only b2b platform for the traceability of European cotton

EU-COTTON [IEECEEIES
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Title
z TEST KNITTER
Xaptng  Aopupopos
Cod
KN4

Scope
nitter

Spinner

Number
GI3/20230512/000002

Product
Lint

Unit
kilograms

Current Quantity
o

Initial Quantity
1

Number
ANTRRNTAANT

Woven

Current Quantity

Initial Quantity
16720

Unit
iflograms

Current Quantity

Initial Quantity
16720

Created At
2023.0512 131412

Updated At
2023-0512 131412

QR Cod

Number
nrraRNTAANNT
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May 2022- May 2023

v

kilograms

Current Quantity
o

Initial Quantity
255

Created At
2023-051212:5219

Updated At
2023-0512 125219

Number
nreRMAANNS
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Overview of implemented activities

May 2022- May 2023

Activities per Work Package (WP)

WP3 — Website & Social Media

* Social media accounts: Facebook, Instagram, LinkedIn, Twitter

EUROPEAN COTTON IS A SUSTAINABLE AND QUALITY PRODUCT
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Overview of implemented activities
May 2022- May 2023

Activities per Work Package (WP)

WP3 — Website & Social Media
* Social media accounts: Facebook, Instagram, LinkedIn, Twitter

Influencers

Total stories: 66
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Overview of implemented activities

May 2022- May 2023

WP4 - Advertising

Print campaign in specialized-themed magazines related to textile and fashion

« Spain: Inforetail, Textil y Moda, Punto Moda

» Greece: Greek Fashion Magazine - Association of Knits and Ready Made Garments of
Greece , Agrenda

EYPQMAIKH EYMMAXIA

Avad{ninore
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Overview of implemented activities

May 2022- May 2023

WP4 - Advertising

* Paid social campaign for the 5 countries including reach campaign, engagement campaign

and traffic and views campaign
Engagement rate: 44,48% Engagement rate: 28,5/% Engagement rate: 26,30%

Results: > = o
i Ly
[\/ _Z/h? -
v’ 153,215 reach Sustainable?

IST SIE NACHHALTIGZ

250k tons every year

250.000 TONNES PAR AN

Thendminorcmm O

v' 3,834 engagement

genemlesempl ymell l
GENERI\O !!!!!!!!!!
3 ~ ! Y
v’ 79,829 views e
! acoron [ S
| O New Eans: 807 Reach Engagement @ Video Views
Paid: 685 Paid: 153,215 Paid: 3.834 Paid: 79.829
KPI: 500.000 KPI: 5.000 KPI:250.000
Accumulated: 30,64% Accumulated: 76,68% Accumulated: 31,93%
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Overview of implemented activities

May 2022- May 2023

modaeses rewsierre

Back Stage

WP4 - Advertising

* Banners to websites (Textil y Moda, Modaes.es)

s Del ‘outdoor’ al ‘gorpcore’: el nuevo nicho del
deporte

LVMH sigue comprando proveedores y se hace
con la italiana Artlab

Aesop desembarca en China con una apertura en
ghai en pleno rebrote de coronavirus

Results:

La perfumer
entres afion

convenio para subit los salarios un 15,5%

v' >20,500 reach in Spain

WEB NEWSLETTER

[ ]
: 100%
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Overview of implemented activities

May 2022- May 2023

& https://www.merkur.de/welt/usa-wetter-news-kaelte-extrem-todeszahlen-sturm-schnee-foto-details-91995453.html

m Merkurde Ukraine-Krieg ~ Politik  Wirtschaft ~ Deutschland ~ Welt  Lokales QM

Eine extreme Kaltewelle stiirzt die USA aktuell ins Chaos, die Zahl der
Todesopfer steigt weiter an. In Buffalo seien Menschen in ihren Autos

WP4 - Advertising s
* Business to Consumer (B2C) digital advertising via whitelists et e et

Results:

v' >7,000,000 impressions in all countries calculated and certified via the
service providers
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§ s ‘, . & : I
Publie défenseur du "fabriqué en France", David Soulard, son directeur 1 qui :;m;é 1‘,‘:::,, d::
général depuis 2010, perpétue I'ancrage de I'entreprise familiale fondée guerre
en 1960, qui emploie aujourd'hui 750 personnes et réalise 120 millions 9 L Scribbie coitverian
Partager cet article d'euros de chiffre d'affaires. wokisme : "boche", "travelo”,
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000®@
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naturelles entr ...

»;
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Spain

F’ vidoomy

EU Cotton
Espafa
1612/2022 - 3112/2022

OBJETIVOS DE LA CAMPANA

@ Cenerarrotoriedad demarca ° -

Alcance

845,981

® Impresiones ® Complete Views Clicks
1,173,645 873,849 5517

® Viewability @ VIR CTR
85.89% 74.46% 0.47%
Demograficos Edades

n =] | 2534 | so%
- [asas | ame
54% 46% !

£ ) ToPPublishers

Reporte Campana

Greece

| vidoomy

OBJETIVOS DE LA CAMPANA

P Impresiones

1,194,005

® Viewability

85.60%

Demogréficos
n :
51% 49%

TOP Publishers

aniehna or

Reporte Campana

EU Cotton

Grecia
1612/2022 - 31N12/2022

Alcance

866,122

® Complete Views Clicks
883,740 5387
VIR CTR
74.01% 0.45%
Edades
5-34 55%
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Overview of implemented activities

Germany

| vidoomy

May 2022- May 2023

Reporte Campania
EU Cotton
Alemania

16/12/2022 - 31/12/2022

OBJETIVOS DE LA CAMPANA

® Impresiones

© 1169,268

® Viewability
85.53%

Demograficos

l &

55% 45%

TOP Publishers

® Complete Views Clicks
876,977 6,377
VTR CIR
75.00% 0.55%
Edades
534 50%—
35-45 L2%
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Overview of implemented activities
May 2022- May 2023
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Production of promotional - " : )
articles (giveaway items)

e Development &
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campaign video in
cooperation with Press
Europa (30/03/2023)
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Overview of implemented activities
May 2022- May 2023

WP5 - Promotional tools
*  Creative development and final artworks

EUROPEAN COTTON IS A SUSTAINABLE AND QUALITY PRODUCT

COMMUNICATION

Vel sy o, Viows Sl i gt author{s) only and do mot necessarily reflect those of the European Union
the Earopean Research Exacutive Agency (REA). Neither the European Union nar the granting authority can be held responsible for them.




Overview of implemented activities

May 2022- May 2023

WP6 — Sponsorship of events
* Platinum Sponsor — 36" INTERNATIONAL BREMEN COTTON CONFERENCE, Bremen 29-30/9/2022

Included: Dedicated session “Region in Focus: European Union”, publicity, presentation of EUCOTTON, on site visibility
(banners, brochures)

Q eucotton .
We sincerely thank all sponsors of the in :
36" International Cotton Conference Bremen 2022 )\ e e e

& Bremer Baumwollbdrse (Bremen o/ Following  ++*
Cotton Exchange)
- 18K folowers
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Overview of implemented activities
May 2022- May 2023

WP6 — Sponsorship of events
* Platinum Sponsor — 36" INTERNATIONAL BREMEN COTTON CONFERENCE, Bremen 29-30/9/2022
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Overview of implemented activities
May 2022- May 2023

WP6 — Sponsorship of events
* Gold Sponsor: 5" Mediterranean Cotton Roads, Thessaloniki 24/11/2022

Included: Dedicated session for presentation of EUCOTTON, publicity, on site visibility (banners, brochures, merchandise in
participants’ conference kits)
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Overview of implemented activities
May 2022- May 2023

WP6 — Sponsorship of events
* Gold Sponsor: 5" Mediterranean Cotton Roads, Thessaloniki 24/11/2022

/11/2022 Thessal G \ Y 1 Greece
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Overview of implemented activities
May 2022- May 2023

WP6 — B2B meetings & working groups

B2B meetings with Hugo Boss, Tom Tailor, Falke (29-30/09/2022)

HUGO BOSS @ TOM TAILOR F ALKE

GERMANY 1895
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Overview of implemented activities
May 2022- May 2023

WP6 — B2B meetings & working groups

® Working group - Museum of Byzantine Culture of Thessaloniki, 24/11 /2022
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Overview of implemented activities

May 2022- May 2023

WP6 — B2B meetings & working groups

® Working group — Foundation Cajasol, Seville 30/03/2023

Seville dresses in European cotton

The EUCOTTON info day bands in Sewlle! An Inspiration gathering of the European cotton sector to discuss how.
o pave the roadmap for a promising and sustainable future for the textde chain,

@ Hl

Invitation

Event opening

The EUCOTTON Initiative and itslicensing
programme a5 a pathway to more sustainable

The current EU sgricultural policy and the Green Deal
The EUCOTTON management system and its dightal
platform: securing traceabdity

Coffe Break

Round table: The importance of traceabiity and future:
challerges in the textile chain

‘The EUCOTTON promotional campaign:

Enioy i£'s from Europe

Event clasing

Light lunch with Spanish wine.




NEXT STEPS




WP2 — Press Office

Distribution of 6 press releases per
country & media clipping reports
Development of new informative &
educational material

WP3 — Social media & website

Boost of social media interaction —

increase of content and
diversification between SoMe
platforms

Paid partnerships with influencers

PRESS ACTIVITIES

Press Dossier
Press Release

Video Release

ELCOTTON

Europa disefia un
futuro sostenible




WP4 — Advertising

v Expansive advertising on digital platforms (SoMe, whitelist advertising, banners)

v" Advertorials

v Print advertising in sectoral magazines in Greece, Germany, Spain

v" Launch of package agreement with Hearst Group for digital promotion of EUCOTTON via major fashion
& lifestyle publications in all target-markets (Harper’s Bazaar, Elle Decoration, Elle)

CAR~DRIVER Casmz
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CAMPAIGN FINANCED THE EUROPEAN UNION SUPPORTS
WITH AID FROM CAMPAIGNS THAT PROMOTE HIGH QUALITY
THE EUROPEAN UNION AGRICULTURAL PRODUCTS.
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WP5 — Promotional tools
Development of 2 promotional videos (information & education)

Merchandise
Creative content

(o)

WP6 — Sponsorships
AFCOT Professional Forum, 4-5/10/2023 Monte Carlo 4#0#

WP6 — B2B meetings & working groups
Infodays for the promotion of EUCOTTON to the value chain in Germany, France, Italy, Greece

Planning of side events during Premier Vision, Paris (July 2023), Heimtextile (January 2024), Milan Fashion
Week (2024) etc.

EU-COTTON i

CAMPAIGN FINANCED THE EUROPEAN UNION SUPPORTS
WITH AID FROM CAMPAIGNS THAT PROMOTE HIGH QUALITY
. THE EUROPEAN UNION AGRICULTURAL PRODUCTS.




WP6 — Other events
Masterclasses for students in cooperation with Fashion Schools in Spain, Greece, Italy, Germany and France

WP6 — Field trips
Field trip to Greece, September/October 2023 (dates tbc)
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CAMPAIGN FINANCED THE EUROPEAN UNION SUPPORTS
WITH AID FROM CAMPAIGNS THAT PROMOTE HIGH QUALITY
THE EUROPEAN UNION AGRICULTURAL PRODUCTS.




EU-COTTON

Thank you!

Euxoplotw!
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CAMPAIGN FINANCED
WITH AID FROM
THE EUROPEAN UNION
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THE EUROPEAN UNION SUPPORTS
CAMPAIGNS THAT PROMOTE HIGH QUALITY
AGRICULTURAL PRODUCTS.



