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Sugar Users

CIUS
MEMBERS

DO

Make members aware of and share with
them publically available information
Discuss sugar related regulatory issues that
impact our businesses

Agree on actions and necessary steps to
address these issues

Meet and exchange views with other sugar
market stakeholders

Issue position papers giving our views
Maintain an on-going dialogue with EU
Institutions (Commission, European
Parliament, EU Member States)
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European -

X Share prices or discuss the impact of sugar
C I U S prices on CIUS members
X Share, allocate markets and/or suppliers

M E M B E RS X Support commercial discussions

X Share purchasing strategies

DO




GIUS

European

S Understanding consumption in the EU

— Consumption is a complex Issue, one needs to analyse its characteristics

— CIUS only does not represent all sugar consumption in the EU we need
to also consider
* Sugar for retail use
* Sugar for industrial/chemical industries
e Sugar for fuel (bioethanol)
e Sugar for export
— Previously the available sugar was generally segregated by end user type
e Quota sugar for food and drink manufacturers/retailers
* Out of quota for industrial and bioethanol consumption

* Exports were fixed at 1.35Mmt but are now unlimited
e TRQ’s existed to support industrial/chemical uses but these have now ended

— From Oct 2017 all users of sugar will have to find sugar from the same
pot

— Consumption of sugar for bioethanol is price sensitive and depends on
the relationship between petrol and sugar prices
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Balance sheet key indicators quota/out of

GIUS
European , q uota

Sugar Users

5 years max delta

Export 1.5 MT

Imports

2.3 MT

Consumption (non food) ' 0.7 MT

Consumption (food) 0.8 MT
Consumption 0.9 MT
Production 2.6 MT

0 5,000 10,000 15,000 20,000 25,000

W 17/17 (est) ®W16/17 (for) m15/16 mW14/15 m13/14

e Max deviations of production/export/import levels higher
consumption levels

 Non-food consumption deviation as important as food consumption

Source: European Commission

than



CIUS - Current EU Market Information: what is
Sugar Usors available and what could be improved

Information on STOCKS

e The MY 16/17 balance sheet has shown very critical low level of stocks which
should have led to shortage issues. Was the information on stocks received
accurate?

— Sugar users do not store sugar. Only producers, their affiliates and
traders.

PRICE REPORTING: SALES AND OUTLETS

e The Mechanism does not ask Sugar Producers information on outlets.

» EC could request within their monthly report received from producers,
information on final “user” /outlets: company affiliate, trader or users (food,
non-food, ethanol)

INFORMATION ON OUTLETS OF SUGAR COLLECTED IN MEMBER
STATES

 France (CEDUS)
e Germany — Ministry of Agriculture and Food



CIUS - Collecting of consumption in all food and drink
sugar usersC  applications is impossible for CIUS

As an example, let’s look at public information published by CEDUS in France

Principales utilisations du sucre (en alimentation humaine)

. Chocolat et poudres pour
Boissons petits déjeuners : 13,1 %

carbonatées : 13.7 %
Autre postes \— — / Yaourts pre-sucres,

(dont restauration laits gélifies, cremes
hors foyer) : 13,9 % desserts : 8.6 %

St__Jcre de bouche :
o Sirops : 8,1 %

Biscuits sucrés,
pdtisseries
preemballées :

Wy VU

Liqueurs : 1 %

Glaces, sorbets
et cremes
glaceées : 1,32 %

- Boissons plates : 4.6 %
-ﬂonfirures et conserves

Al "‘“-x_h de fruits ;: 2.2 %

Confiserie : 2,2 %

Céréales prétes
& consommer ;1.7 %

Viennoiserie artisanale : 2.8 % Pétisserie artisanale : 2.1 %

We see a large number of applications
The market is fragmented into many companies

We should add the non-food and bioethanol use to complete the information on
consumption.

The EC should look into what is being done in Member States: example, Germany. .
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CIUS, -~ Germany: Agriculture and Food Ministry (BMEL)

Sugar Users

Sugar Outlets of the Sugar Industry and Traders

1000t 4030310

Breakdown 2008/09 | 2009/10 | 2010/11 | 2011/12 | 2012/13 | 2013/14 | 2014/15"
Retail Sugar 425,7 446,6 505,8 4875 493,6 475,9 443,1
divided in
Retail and End Consumer 338,3 345,6 3714 368,9 373,5 349,9 329,2
Wholesale 87,4 101,1 1344 118,7 120,1 125,9 1139
Industrial Sugar for Food purposes 21395 21419 23131 22755 21465 21555 2247,1
for
Confectionery 604,1 585,4 599,1 595,9 559,8 500,9 521,5
Bakery products 191,7 193,2 200,3 188,9 3158 3311 318,6
Nutritous and bakery ingredients 109,6 98,4 123,1 108,4 66,7 81,6 1155
Jams and processed fruits and vegetables 155,4 159,8 176,4 163,8 153,4 145,5 151,2
Ice creamand milk products 147,1 143,3 161,9 1814 126,3 120,1 136,0
Wine and sparkling wine 18,5 14,7 14,2 10,7 16,9 24,8 21,4
Beer and spirits 35,5 34,9 28,5 29,2 23,9 28,5 33,9
Soft Drinks and Juices 5311 538,1 553,7 527,6 466,6 467,2 473,0
Other products 346,6 374,1 456,0 469,7 417,1 455,8 476,1
Food Sales 25652 25885 28189 27631 2640,1 26314 26902
in percentage of
Wholesale, retail and end consumer 16,6 17,3 17,9 17,6 18,7 18,1 16,5
Sugar using industry 83,4 82,7 82,1 82,4 81,3 81,9 83,5
Chemical industry 83,9 66,0 60,0 21,2 30,1 23,0 25,1
Energy purpose 261,0 300,0 233,0 358,7 375,3 371,6 4489
Total Sugar Sales 2910,1 29545 31119 31430 30455 30261 31642

Note: without external trade of sugar-containing products. Changed dates and calculation since 2012/13.

1) estimate

Source: BLE - Federa Office of Agriculture and Food, BMEL - Federal Ministry of Food and Agriculture




Past information on consumption may not give

CIUS
Curopean future trends to evaluate the market needs

Sugar Users

Factors influencing consumption: (list non-exhaustive):

e Change in recipes (done once only)

e Competitiveness of the sector in the EU
 Competitiveness of the sector at export

* Trends of the evolution of the consumption in one sector
* Prices of the raw materials

e Surplus or deficit in raw materials (e.g. Butter)

 Taxes on sugar

e BREXIT: storage of finished goods

e Storage of sugar within trade companies

* New FTA’s may help to increase exports

e The sugar debate

e Climatic conditions (warm or cold summer) / Seasonality
* Etc.



cuonean @ CIUS is prepared to work constructively with
o the EC and the Supply Chain

e CIUS examined this and was prepared to gather
information and collect information, but realised that in
analysing the different aspects, it did not make sense.

e Market Transparency and better monitoring are
essential for CIUS

e Collecting information is a challenge as every sugar
using company wants to be compliant with EU
competition law.

 High fragmentation of the users base with thousands of

companies to be involved in a consumption analysis (to
reach 80%)



SIS,y
European
Sugar Users

Conclusion

Collecting consumption is a real big challenge globally

They is already available information that could be
improved

There are factors influencing more the market
balance than consumption, such as exports
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