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General trends in retail in 2021 

• grocery spending at an all time high (due to HoReCa closures, 
lockdowns)

• going towards a ‘new normal’ - retail will once again need to rebalance 
its role within the broader ecosystems with Horeca

• Impact of the pandemic: consumers both uptrading and downtrading 

• In 2020-21, significant shift towards healthy/sustainable/local product:

 30% of European consumers will focus on healthy eating in 2021

 60% of European consumers are willing to pay more for sustainable 
alternatives - 70% for fresh food (fruit, vegetables, and meat)

• Increased demand for organically certified products
Source: McKinsey 2021



3

France
Fruit & vegetables : key data (home consumption)

Fruits
7,2%

Vegetables
11,9%

Other 
products
80,9%

consumption breakdown 
(2020 % value)

Source: INSEE - 2020

Million € 2020 Total Fruit Vegetables

Fresh 69%

Processed 31%

Total 38 221 14 446 23 775
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France
Vegetables : Evolution of fresh vegetables purchases (2020)

Source: Kantar Worldpanel - 2020
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France
Vegetables : the strongest increases in consumption in 2020

Source: Kantar Worldpanel
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France
Vegetables: consumption (at home consumption)  

Source: Interfel - 2020

The price effect was decisive in 2020, bringing consumption in value terms to a high level.
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France
Vegetables : Evolution of fresh vegetables purchases (2021 : Q1)

Source: Kantar Worldpanel
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Italy
Household purchases – Year 2020

Source: ISMEA based on Nielsen CPS data 
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Italy
Household purchases – Year 2020

Year
2020

Sales Value 
(Product shares)

Sales Value 
(Percentage change yoy

2020 vs 2019)

Source: ISMEA based on Nielsen CPS data 

FRESH VEGETABLES
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Italy
Household purchases – Year 2020
PROCESSED VEGETABLES

Year
2020

Sales Value 
(Product shares)

Sales Value 
(Percentage change yoy

2020 vs 2019)

Source: ISMEA based on Nielsen CPS data 
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Italy 
FRESH VEGETABLES - Trend in the modern retail – Sales value (Yoy) 

Source: Nielsen Trade Service

Year
2020
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Italy 
Prices evolution YoY – Hypermarkets and supermarkets - Variable weight

Source: IRI – Carrello della spesa
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Portugal 

Source: Jeronimo Martins
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Spain: evolution in value 
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Spain: evolution of key product categories

Source: IRI



16

Spain: online vs instore sales

Source: IRI
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