


• THE FRENCH BUY FEWER WINES 
AND CONSUME LESS REGULARLY

• RED WINE IS LOSING GROUND, ROSE 
STILL GAINING AND WHITE IS 
PROGRESSING…

• …DURING SPLIT MEALS

LEVEL OF PURCHASE (L/Houseolds/Year)

2011 2018

54,7 liters 44,1 liters- 19,38 %

75%

37%

2015

1980

Occasionnal / Regular

39 M of « apéritifs » per 

week in France
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• MORE DIVERSIFED PLACES OF 
CONSUMPTION
Out of home : 25% of purchases

• COVID EFFECT
Explosion of on-line purchases



% of households purchasing DEALCOHOLIC DRINKS
(Beers + Still wines + Sparkling wines + Spirits + Flavored wines)
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• THE NEW « WINES » 
THAT CAN NOT…

• … BE CALLED WINESMarket

« Nolo »

+20% per year

(cabinet ISWR)

Total production 

in France « No 
alcohol wines »= 
8 M of bottles/ 

0,14% of the 
market



• HEALTHIER CONSUMPTION

[84% of households choose preferably
products with natural ingredients
(+20 pts between 2019/18)
73% worry about food safety (+7 pts)]

• TRUST IN LABELS

[X3more buyers of organic wines in 7 years
BUT organic covers only 9% of these buyers
purchases] 

• MORE LOCAL & MORE SUSTAINABLE
[81,5% of French people prefer to buy eco-frienfly
products and
77% local products too often as possible]

KantarWorldpanel – Ordinary Household Purchases for Home Consumption






