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Still Wine : retail

Hypermarkets and supermarkets account for the bulk of still wine purchases,
regardless of category. Discounters and convenience stores are over-represented in
foreign wine purchases, while direct sales, wine merchants and other specialists are

over-represented in standard PDO and PGI.

Répartition en volume des achats de vins tranquilles par tvpa de circuits de 2010 a 2020 (en %)
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France

Still Wine : consumption (home consumption)

According to Kantar, household consumption of wine decreased by -5,2% in volume during the first 9 months

of

(vs

-0,8% in volume in 2020). The consumption decreased by -1,1% in value.

Consumers tended to buy more expensive wines, in contrast to previous years. The average price was €4.73 per

litre, up 4.3% on 2020 and +5% on the 2018-2020 average.

In terms of colors, only white wine purchases increased in 2021 (+5.1% in volume and +11.3% in value).

Structure des ventes de vins tranquilles par couleur
sur le cumul de janvier a septembre 2021
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Evolutions des ventes de vins tranquilles en grande distribution par
couleur sur le cumul de janvier & septembre 2021 (vs moy. 2018/20)
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Contour : HM+SM+EDMP FR+E-commerce GSA+Proxi
Source : IRl - élaboration FranceAgriMer
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France

Still Wine : consumption (home consumption)
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Note also the .increase in VSIG dont: . 8656 | -60% 1 0648 -S,NT

sales of PDO wines (+0,9% " VSIG France 4 BT | +29% | 7350 P 4sana
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Source : Iri, HM + SM + proxi + e-commerce, cumul courant au 20 juin 2021
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France
Wine & alcohol: sales in HMSM l]

Sales in hypermarkets and supermarkets
(% In value)

According to IRI, the sales if still

wines increased by 0,4% in value Still wi I %42//0
during the first 9 months of nes >

-3,2%
2021.
Growth has been much more 5 4%
robust for spirits and champagne  spjrits and champagne N 3 7%
(+5,4%) and beers & ciders -1,6% -
(+6,3%).

6,3%

Beers, ciders 1,0%
4.3%

9 months 2021 =2020 m=2019
Source : IRl (HM+SM+Discount+Ecommerce)
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France

Wine : organic market

Organic wine purchases by the
French were estimated to be worth
1.103 million euros in 2020, an
increase of 13% compared to 2019.

In one decade, between 2010 and

2020, the market has grown four-
fold.

Source : Agence Bio
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France

Wine shops : rebound

Fruits & Butchers Wine shops Fish shops
vegetables
2015 11,0% 1,3% 8, 7% 3,8%
2016 11,1% 3,1% 10,6% 3,0%
According to INSEE data, the turnover of
wine merchants jumped by 25% in value
in the first 7 months of 2021 compared to 2017 11.2% 2,4% 7,7% 3,5%
the same period in 2020. This rebound
comes after an average annual decline of 2018 9.7% 4,4% 7.7% 2 0%
2.7% in 2020, due to the closure of many
stores in 2020.
2019 9,0% 4,1% 5,8% 4,2%
2020 15,4% 11,9% -2,7% 7,3%
Jan-juil 0 0 0 0
2021 10,7% 7,4% 25,4% 28,4%

Source: INSEE
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Online sales l]
Online wine sales have been growing over the years: with an estimated value of 600 million € in 2020,
and more than 500 active websites according to FranceAgriMer, it represents 9% of national

consumption in value. The share is still modest, but France is at the forefront of this digital market which,
above all, is constantly growing. In particular in 2020, where deliveries have exploded with the pandemic.

The share of online wine buyers would have increased from 31% in 2019 to 46% in 2020.

Competition has tended to increase in recent years, with the arrival of new players (pure players) but
also the development of specialised websites by generalists such as large food stores.

_ Online Pure players Wine
HM-SM Private sale  generalists  (specialists)  merchants
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France

The French and wine consumption

benial  La fréquence d’achat de vin et de champagne

Q. A quelle fréquence achetez-vous...?

3%

. du vin

Une fois par jour - 12% \

Plusieurs fois par semaine mais - 9%
moins d'une fois par jour

Une ou deux fois par semaine - 15% >
Une ou deux fois par mois - 19%

Moins souvent - 15% ]

Jamais - 29%

NSP & 1%

“opinionway b(‘)ﬂidl e

70%

de consommateurs
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... du champagne
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France

The French and wine consumption

oo €S lieux d’achat de vin et de champagne

Q. Parmi ces propositions, dans quel(s) lieu(x) achetez-vous ... ?
Plusieurs réponses possibles - Total supérieur a 100%

?
. du vin ... du champagne
Question posée uniquement aux <‘on,'.cmn~,a.’.cur_'. de vin, Question posée uniquement aux consommateurs de champagne,
soit 708 personnes soit 745 personnes

En grande distribution

{hypermarchés, supermarchés) 70% _ %

33% - 17%
17% . 8%

Chez le producteur

Chez un caviste

Dans les foires et les événements

locaux
En ligne, sur des sites e-<commerce - 10% . 7%

Sur les marchés . 7% I 4%

Autres l 1% I 3%

NSP 1% 2%
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France

French people & the “aperitif”

La majorité des Francais prenant lapeéritif ont l'habitude de le faire chez eux (82%), ou
74% of the French say they have an aperitif at least once a chez des proches (52%).
month, and 49% at least once a week.The 25-34 year seem
to be the biggest fans: 57% say they have an aperitif at least
once a week. The majority of French people have an aperitif Amen comicie | =2 . ;56 des S5+
with their family (56%). In addition, 46% usually do so with

i ] / - Chez des amis, de la famille ||| NN s
friends, 40% with their partner and 8% with colleagues. It o J J
should also be noted that more than one person in ten is in yans un restaurant [ 20%
the habit of having an aperitif alone (12%). The majority of
French people who have an aperitif usually do so at home gl L vs 25% des 18-34 ans
(82%), or at a friend's house (52%) oo boupubloantriuer [J5%

vs 17% des 18-34 ans

YouGov

Le vin est la boisson qui ressort le plus chez les Francais qui prennent laperitif (41%). La
biere (36%) et lalcool fort (28%) viennent compléter le Top 3 des boissons consommeées.

vin - I 1 1%
At national level, alcoholic drinks are still the preferred

abiere | G vs 46% des 25-34 ans, . - - H
el for e whsky,orc) | E—— 54% des 35-44 ans choice for aperitifs (84% with alcohol vs. 41% without).
a i, whisky, etc.) i vs 34% des 55+

Des jus de fruits NG 9
On the other hand, this trend is much less strong among

young people: 72% say they usually drink alcoholic drinks

) N 2%

1ampagn . vs 34% des 55+

Des sodas ou boissons gazeuses sans acoo! I 227 and 69% non-alcoholic drinks.
e leau NG 135
e oockrat sams kool N 12% Wine is the drink that stands out most among French
v cire I 10% people who drink aperitifs (41%). Beer (36%) and hard
e I % liquor (28%) complete the top three drinks consumed.
afe, etc.) NN 5%
YouGov
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