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Historical reasons

No logo from 1935 but always Mandatory logos are alwa
« Appellation d’origine solution for administration
controlée » just under the Gl Impose their views or justi
name : their acts ;

No recognition at UE level
before 2008 of a concept of
« appellation of origin » for
wines ;

French parliament tried once
to impose a logo for PDO
wines, but it didn’t succeed. It
had to renounce (1998)




Marketing reasons

For the french wines, 95% of the volume consist on PDO and
PGl wines ; For french cheeses there are only 10% PDO or PGI

cheeses




Other marketing reasons

Many efforts and much money
for long decades to promote
our geographic names abroad
or on domestic market without
any logo

So many three-hundred-y
old wine brands with very
classical labels and code

A logo won't be valuable for
many PDO wines ;

because of many specialize

No need for mandatory Iog?;s
distribution channels ;




And many other serious and justified

reasons
The will not to be melted into The dream of a universal
an indistinct whole for wines...

2 or 3 bottles on 5 are drinked
abroad all around the world

The multiplication of mandatory
of mentions, indications or logo
Is very difficult to manages for
big or for small holdings































To conclude

We don’t like very much
mandatory mentions, indication
or logos, because it iIs always
burdersome to manage ;

Perhaps it will change one day ;
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