Sustainable sourcing as common. place
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BETTER FUTURE

of people believe it's
; important to treat our
. farmland in a way in which
future generations can
still farm on it

BETTER INGREDIENTS
& of people believe it's
Q / important for them to know
Q% / where ingredients in their
w food have come from

BETTER QUALITY

That's why Knorr is
introducing the Knorr
Sustainability
Partnership Logo, to

help consumers
identify its products
featuring sustainably S e S
sourced ingredients Knorr Global Foo
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BETTER PRACTICES

85%

BETTER DECISIONS

believe they are more
likely to buy products

made with sustainably
sourced ingredients
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40,000
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Knorr’s top

13 vegetables and herbs

2015

¢

2020

Today 82% of our products by
turnover contain sustainably
sourced ingredients

98% of Knorr’s top 13 vegetables
and herbs are already grown
sustainably.

By 2020 this will be 100%.
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\ Thank you for
. generations to come.




