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France
Focus on pip fruits

Pip fruit consumption increased in value in Q3 2020 compared to Q3 2019.

Consumption of apples and pears rose sharply in the 2nd and 3rd quarters 2020. Consumption at home

benefited from the periods of confinement marked by the closure of restaurants, schools (and therefore

canteens), the development of teleworking, etc.

Source: Interfel
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France
Focus on apples & pears

Source: FranceAgrimer
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During P11 (5 October to 1 November), volume purchases (home 

consumption) of apples fell compared to 2019 (-4.6% compared to P11 

2019), but value increased thanks to a rising average price (+9%).

NB: As of 1st November, French apple production in 2020 was 

confirmed to be the lowest in 7 years. Prices are increasing over a year 

and in relation to the 2015-2019 average.

During P11 (5 October to 1 November), volume purchases (home 

consumption) of pears increased compared with 2019 (+14% in 

volume and +20.6% in value compared with P11 2019), with an 

increase in purchasing frequency and basket size.

NB: As of 1 November 2020, the French production of table pears is 

estimated at nearly 140,000 tonnes for 2020, a clear increase over 

one year and above the level of the five-year average. At the beginning 

of the season, pear prices fell over one year but remain close to the 5-

year average prices.
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France
Focus on apples

Source: Linéaires

The penetration rate of apples

among French consumers is

88,9% in 2020. It increased by

1.5 points over 2019.

The first two criteria of

purchase are the variety and

the price, before the origin

France.

In terms of product

segmentation, the golden and

the gala accounted for nearly

50% of sales in 2020 (rolling

annual total as of mid-June

2020).
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France
Consumer prices

Source: INSEE
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Pear (€/kg)

2017 2018 2019 2020 (10 months)

Average
price

3,012 3,069 3,035 3,17

Growth 5,1% 1,9% -1,1% 6%
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Apple (€/kg)

2017 2018 2019 2020 (10 months)

Average
price

2,613 2,792 2,721 2,803

Growth 3,7% 6,9% -2,5% 2,3%

Consumer prices for apples and pears increased during the first 10 months of the year. However, it

should be noted that price surveys could not be carried out during the first period of containment,

which explains the break in the statistical series (April to June 2020).
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Italy

• Over spring months, and during the first lockdown, apple consumption 

saw an increase of 18%;

• Similarly, an increasing trend was seen for processed apples and apple 

juices;

Source: https://food.firstonline.info/coronavirus-gli-italiani-ricorrono-alle-mele-crescono-i-consumi/

https://food.firstonline.info/coronavirus-gli-italiani-ricorrono-alle-mele-crescono-i-consumi/
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Spain
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Spain


