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France

Focus on pip fruits

Pip fruit consumption increased in value in Q3 2020 compared to Q3 2019.
Consumption of apples and pears rose sharply in the 2nd and 3rd quarters 2020. Consumption at home
benefited from the periods of confinement marked by the closure of restaurants, schools (and therefore

canteens), the development of teleworking, etc.
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France

Focus on apples & pears

Source: FranceAgrimer

During P11 (5 October to 1 November), volume purchases (home
consumption) of apples fell compared to 2019 (-4.6% compared to P11
2019), but value increased thanks to a rising average price (+9%).

NB: As of 1st November, French apple production in 2020 was
confirmed to be the lowest in 7 years. Prices are increasing over a year
and in relation to the 2015-2019 average.

During P11 (5 October to 1 November), volume purchases (home

consumption) of pears increased compared with 2019 (+14% in

volume and +20.6% in value compared with P11 2019), with an
increase in purchasing frequency and basket size.

NB: As of 1 November 2020, the French production of table pears is
estimated at nearly 140,000 tonnes for 2020, a clear increase over
one year and above the level of the five-year average. At the beginning
of the season, pear prices fell over one year but remain close to the 5-
year average prices.
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France

Focus on apples

The penetration rate of apples
among French consumers is
88,9% in 2020. It increased by
1.5 points over 2019.

The first two criteria of
purchase are the variety and
the price, before the origin
France.

In terms of product
segmentation, the golden and
the gala accounted for nearly
50% of sales in 2020 (rolling
annual total as of mid-June
2020).

Source: Linéaires

Lorigine France,
troisieme critére d'achat

Quand vous achetez des pommes, quels sont
parmis ces différents critéres de choix les trois
qui sont les plus importants pour vous ?
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Source : Baromeétre de [a consommation des pommes en
2019, source CTIFL, sur [a base de 1919 acheteurs de pommes.

‘ Cingmoisentre +11%et +29 %!
g 8 g Evolution par période de la quantité de pormes achetées par
[ | les ménages Francals en 2020.
Cest le taux de pénétration de lapomme +28% *29%
aupres des consommateurs francais en :
2019-2020. Il est supérieur de 1,5 point a celui
de l'année précédente, ala méme époque, +13% +15%
notamment gréce au confinement. La poire ' 1%

n'a pas bénéficié du méme souffle, puisque
son taux de pénétration (64,3 %) était luien
baisse d'un point.

Source : Kantar, origine fabricant.
Pénétration total France sur douze mois au 19 avril 2020
versus méme période au 21 avril 2019,

Du24fév. DuZ3mars Du20aw. DulBmai DulSjuin
awlmas aul9avr. aulmai  avléjuin  aul2juil.

Source : Kantar, origine ANPP.

La golden aaccentué sa premiére place
Part de marché valeur des premiéres variétés de pommes
249% Au coude a coude avec la
(+2.3pts) 21,7% galal'an dernier, la goldena
effectué une excellente saison

(-06pt)
2019/2020. La prochaine
8,9% devrait favoriser la gala, dont la
(+03p) 48% 3605 370 production francaise n'est qu'en
(- () (-04pt) (‘0 p) égére baisse (-5 %), alors que
Bl D o  cledelagoldenestestimée

Golden  Galaet Pl* Bekhard Reinettes  Granny  Reinedes & - 26 %. Pink Lady devrait
ojalgla  Lady - chanteder mith  ReNetes o torter sa troisime place.

Source : Panel consommateurs, origine fabricant. Part de marché valeur, total distribution,
surunanau 14 juin 2020, versus méme période an dernier.
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France

Consumer prices

Consumer prices for apples and pears increased during the first 10 months of the year. However, it
should be noted that price surveys could not be carried out during the first period of containment,
which explains the break in the statistical series (April to June 2020).
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price
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Italy

Over spring months, and during the first lockdown, apple consumption

saw an increase of 18%;
Similarly, an increasing trend was seen for processed apples and apple

juices;

Source: https://food.firstonline.info/coronavirus-gli-italiani-ricorrono-alle-mele-crescono-i-consumi/
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Fuente: IR| Infoscan YTD Julio 2020.
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16.459 €

43.415

9.,4%

11,1%

10,0%
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Geografia:Total Espana (Hiper + Super > 100m

6.794 €
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BEBIDAS

9,3%
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PERFUMERIA
E HIGIENE

3.689 € 8,7%

DROGUERIA
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Graweth delivered

2.958¢€

10,7%

6,6% -14,3%

12,8%
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Geografia:Total Espana (Hiper + Super > 100m + Perfumeria y Drogueria Moderna)

Fuente: IRl Infoscan YTD Julio 20 20.
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27.837€ 7,3% 6,5% 0,8%

22.966¢€ 9,9% 4,4% 5,4%
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11.702 €

5,4% 2,4% 3,0%
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PERFUMERIA
E HIGIENE

6.703 €

-3,6% 3,2% -6,6%

DROGUERIA
Y LIMPIEZA

4 IRi

Growlh delvered.

4944 €

6,9% 7,5% -0,6%
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