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Enjoy Fresh
Fruits & Vegetables

Overall objective:

To act as a platform for sharing information,
knowledge and best practices targeted at
increasing fresh fruit and vegetable

consumption amongst those groups whose
consumption of fruit and vegetables is low
throughout Europe, such as children, young adults
and those with a lower socioeconomic background.
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Collaborate with a
network of public
& private
stakeholders
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Enjoy Fresh

Fruits & Vegetables

Specific objectives:

1. Develop a Joint Statement, with an accompanying visual representation,
consolidating best practices of communicating fruit and vegetable consumption
needs and of how to include fruit and vegetables in the diets of EU consumers in a
changing lifestyle environment;

2. Actasaforum for dialogue between health, agri-food, consumer, media/marketing
and environmental organisations to discuss the realization of these best practices;

3. Act as a platform from which to develop collaboration and synergies between
organisations beyond 2012 to realize these best practices by converting new (or
renewed) awareness of the importance of fruit and vegetable consumption into
effective actions, thereby increasing consumption levels.

Freshfel Europe — European Fresh Fruit and Vegetables Association
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Enjoy Fresh

Fruits & Vegetables

Framing paper:

1 Frame & contextualize the
current fresh F&V consumption

Joint Statement Recommendations paper:

2 Suggestions for future action

|n th ree pa rts: based on best practice examples

3 Visual material:

Accompanying infographics

Freshfel Europe — European Fresh Fruit and Vegetables Association
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Enjoy Fresh

Fruits & Vegetables

Introduction

[(ﬂ freshfel e i Uy et Fresh fruit &

DG SANTE. Frashfel Europe's Thematic Network is entitled
i ﬁ!shﬁlntuuu ion for healthier Eurap
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fruit and ion needs and of how to include fruit and vegetables in
theﬁetsofiumnsumsnadunglrglﬁszyleenmmemmz rope will develop the Joint

Statement in collaboration with key health and agri-food related stakeholders throughout 2018. Once h e a It h
finalised, the Joint will bz open for by

-
The Joint Statement will comprise of 3 set of two papers. The first paper will frame and contextualize
Thematlc Network 2018\ the current situation of fresh fruit and vegetable consumption, and the second will formulate
recommendations for future action. These two papers will be complemented with visusl material in
the form of infographics.
This first framing paper is divided into three parts:

Stimulating fresh fruit and o —

ing fresh fruit and ion trends

e IO s Understanding
healthier European consumers Sl 79 e e N R I, fresh fruit and

vegetable
consumption trends

-Part 1 -

The way forward for

healthier Euroepan
consumers

First webinar
20 participants
500+ viewers of recorded version

Freshfel Europe — European Fresh Fruit and Vegetables Association
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Thematic Network Update

September 2018 - Joint Statement Part 1 (Framing Paper) completed

Stakeholders who actively contributed to the drafting of the
Joint Statement Part 1!

edn european public health alliance eCda ' FOODDRINK

EUROTPE
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The Eurcpean
Eu rOH ea lth N e t" B E U c F‘I’;':l'[ ion Beuropean farmers eurapean agri-cooperatives.

DUSSRT AN PATHEREHIP FOR VPOV, HEATRVL (LY & WIRLAE

th. 258

Cy Platform

All Thematic Network information & updates available on

the EU Health Policy Platform - https://webgate.ec.europa.eu/hpf/

Freshfel Europe - European Fresh Produce Association
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Thematic Network Update

September to November 2018 — drafting of Joint Statement Part 2

» 2" part of Thematic Network Joint Statement

» lllustration of recommendations for future action

» Recommendations at all levels/parts of society (holistic perspective)
» Recommendations accompanied by best practices where possible

Reminder of Thematic Network objective:

To act as a platform for and targeted at

amongst those groups whose consumption of fruit and
vegetables is low throughout Europe, such as children, young adults and those with a lower
socioeconomic background.
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A Review of Recommendations
for Future Action

s

Thematic Network
Joint Statement - Part 2

Freshfel Europe - European Fresh Produce Association 10




A Review of Recommendations for Future Action

Types of recommendations for future actions

Cooperative : : . . Environmental Communication
. Social Action Economic Action : :
Action Action Action

BEST PRACTICES

Freshfel Europe - European Fresh Produce Association g




A Review of Recommendations for Future Action ===

Cooperative
Action

Freshfel Europe - European Fresh Produce Association
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EGEA VIl CONFERENCE, NOV. 7-9, VlLyon Froncs
2018

The Global

Fruit & Veg Newsletter

NUTRITION & HEALTH
FROM SCIENCE TO 42
PRACTICE

Importance of involving children
in the different steps of meal preparation

HOME CONFERENCE v PROGRAMME v CONTEXT POSTERS NEWS PRESS REGISTER FOR FREE
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Pledge for veg

The worrying truth is that 95% of teenagers and
80% of younger children are not eating enough
veg. So in 2017 we launched Peas Please. Since
then we have secured pledges from 40 different
food system stakeholders to take action to help
us all eat more veg.

Our vision is to create an independent brand
manager for veg which uses the full range of
marketing techniques to increase the UK’s
consumption of veg. The fund will seek to inspire
kids, support parents and encourage everyone to
enjoy more veg.

Supporters : 100.000 £
VEGPWER Home  About

GOOK
SGHOOL

Cook School

view website

Supporters

L
| VeganSociety

Jm - One world. Many lives. Our choice.

The Vegan Society

W support this campaign to raise
funds to spread the message of Veg
Power far and wide. Eating plants is
good for our health. the environment
and, of course, they're cruelty free so
lets get more of them on our plates.

+

iknowwhyitsyummum

wiew website e

5o pleased to be part of this campaign-
50 impressed with how much has been
achieved sofar, and so proud of how we
will be able harness 'pester power’
through advertising the 'veg power' to
kids ASAPI

waanas ilenmanarhasiteu immiim com is right

i Catriona Stiles
Eliza Gaffney

Celebrity chefs, politicians,
academics, retail, growers...

https://vegpower.org.uk/

Freshfel Europe - European Fresh Produce Association
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Contact
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Book News Downloads

Rosie Hills

RUK ZWAAN




A Review of Recommendations for Future Action ===

Social Action

Freshfel Europe - European Fresh Produce Association



PEAN FRESH PRODUCE ASSOCIATION

Preview “best practices” @ freshfel|

Key Facts: EU — EU F&V School Scheme Case study: Food Dudes —Ireland

e Over 12 million children (4% more than last year) in
more than 79,000 schools

* Mainly children aged 6-10 years

e Children received more than 74,000 tons of
fruit/vegetables, mostly fresh (93% of total)

e Budget execution improved with 77% of the annual EU
budget spent (73% for previous year) ‘ Annual budget
150 M €

Freshfel Europe - European Fresh Produce Association
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The mystery of the missing fruit

Visitors to the Dutch Rijksmuseum in Amsterdam were surprised by a campaign by Philips. For the
‘Dutch Masterjuices’ campaign, the company cooperates with the museum to make people aware of
healthy lifestyles.

and in real life

— Find out more

3 philips.com/dutchmasterjuices

https://www.youtube.com/watch?time continue=95&v=juVOhjGUymA



https://www.youtube.com/watch?time_continue=95&v=juV0hjGUymA

A Review of Recommendations for Future Action ===

Environmental
Action

Freshfel Europe - European Fresh Produce Association
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Preview “best practices”
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HERE
| ! 2. Phony fruits

S T E @ Foods and drinks with healthy fruit images on

K\

Only 0.01%
red fruit

the package often turn out to have only a tiny amount

N ' ! V of the displayed fruit, if any fruit at all.

The European
Consumer
Crganisation

M alc h 20 1 7 The Consumer Voice in Europe

Freshfel Europe - European Fresh Produce Association 20




A Review of Recommendations for Future Action ===

Communication
Action
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Editor’'s Note: Back to UK: 1 carrot, 2 carrots, 3 Germany: Lidl supports 5-
school and work! carrots, 4! a-day

This school year Lidl is again
supporting the popular 5-a-day

Are all parents out there listening? campaign through the Lidl Fruit
The new school year means a new EU Back to school also means back to School, which has been running since
School Fruit and Vegetable Scheme! school nights dinners. A new free 2016 throughout Germany. This year
This year early childhood and app. called Vegetable Maths Masters, 200 third and fourth year classes will
primary schools in Communitat has been released to support participate in the Lidl Fruit School. At
Valenciana are embarking again on children’s learning about healthy the Fruit School qualified nutritionists
their successful A MENJAR SA! eating and maths. While playing visit classes and teach students how

Does anyone remember the start of
summer this year? This one’s been a
long one and we hope you have got
to eniov an ahundance of seasanal

Freshfel Europe - European Fresh Produce Association
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An overview of the Joint Statement
Part 2 and call for input

Freshfel Europe - European Fresh Produce Association



Next steps: overview of Part 2 and call for input =~ ==

‘$’freshfel Aim: to have draft completed/near
completion by end October for
presentation at the annual EU Health Policy
Platform meeting on 12t November .

Thematic Network 2018

Stimulating fresh fruit and
vegetable consumption for
healthier European consumers

-Part 2 -

Current stage: Freshfel Europe currently
drafting the first draft of the Joint
Statement Part 2.

Freshfel Europe - European Fresh Produce Association
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Next steps: overview of Part 2 and call for input

@ freshfel

uuuuuuuuuuuuuuuuuuuuuuuu socmnou".‘ I’m a n interested
stakeholder

| want to be part of the

drafting process
Thematic Network 2018

Stimulating fresh fruit and
vegetable consumption for
healthier European consumers

-Part 2 -

| have information
about a best
practice

| have
recommendations
to share

Freshfel Europe - European Fresh Produce Association



Next steps: overview of Part 2 and call for input =~ ==

Specifically Freshfel is looking for:

1. Recommendations to stimulate fresh F&V consumption in
Europe — all ideas are welcome!

2. Best practices examples from all parts of society that
demonstrate the success of a recommendation in a similar

circumstance ‘on the ground’

Please email nicola@freshfel.org as soon as possible

Freshfel Europe - European Fresh Produce Association 27
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Thank you for your attention!

Freshfel Europe - European Fresh Produce Association



