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Thematic Network Objectives

Overall objective:

To act as a platform for sharing information,

knowledge and best practices targeted at

increasing fresh fruit and vegetable
consumption amongst those groups whose
consumption of fruit and vegetables is low
throughout Europe, such as children, young adults
and those with a lower socioeconomic background.
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Thematic Network Objectives

Specific objectives: 

1. Develop a Joint Statement, with an accompanying visual representation, 
consolidating best practices of communicating fruit and vegetable consumption 
needs and of how to include fruit and vegetables in the diets of EU consumers in a 
changing lifestyle environment; 

2. Act as a forum for dialogue between health, agri-food, consumer, media/marketing 
and environmental organisations to discuss the realization of these best practices; 

3. Act as a platform from which to develop collaboration and synergies between 
organisations beyond 2018 to realize these best practices by converting new (or 
renewed) awareness of the importance of fruit and vegetable consumption into 
effective actions, thereby increasing consumption levels. 
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Joint Statement Overview

Joint Statement 

in three parts: 

Framing paper:

Frame & contextualize the 
current fresh F&V consumption

Recommendations paper:

Suggestions for future action 
based on best practice examples

Visual material:

Accompanying infographics
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Part 1 – Framing Paper



Thematic Network Update

September 2018 – Joint Statement Part 1 (Framing Paper) completed

Stakeholders who actively contributed to the drafting of the 

Joint Statement Part 1! 

All Thematic Network information & updates available on 

the EU Health Policy Platform - https://webgate.ec.europa.eu/hpf/
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https://webgate.ec.europa.eu/hpf/


Thematic Network Update

September to November 2018 – drafting of Joint Statement Part 2

 2nd part of Thematic Network Joint Statement

 Illustration of recommendations for future action

 Recommendations at all levels/parts of society (holistic perspective)  

 Recommendations accompanied by best practices where possible

Reminder of Thematic Network objective: 

To act as a platform for sharing information, knowledge and best practices targeted at increasing 
fresh fruit and vegetable consumption amongst those groups whose consumption of fruit and 
vegetables is low throughout Europe, such as children, young adults and those with a lower 
socioeconomic background.
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A Review of Recommendations 
for Future Action
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A Review of Recommendations for Future Action
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Types of recommendations for future actions

Cooperative 
Action

Social Action Economic Action
Environmental 

Action
Communication 

Action

BEST PRACTICES



A Review of Recommendations for Future Action
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Cooperative 
actions

F&V/health 
sector 

EGEA

EU/MS 
Steering group 
on prevention 

of NCDs

Mixed 
partnership 
for health

#fruitveg4you 

EU-
MS/industry

Platform for 
Diet

F&V –global 
partnership

5 a day 
alliance on 
research



Preview  “best practices”
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Preview  “best practices”

https://vegpower.org.uk/

Freshfel Europe - European Fresh Produce Association 14

Supporters : 100.000 £

Pledge for veg

The worrying truth is that 95% of teenagers and

80% of younger children are not eating enough

veg. So in 2017 we launched Peas Please. Since

then we have secured pledges from 40 different

food system stakeholders to take action to help

us all eat more veg.

Our vision is to create an independent brand

manager for veg which uses the full range of

marketing techniques to increase the UK’s

consumption of veg. The fund will seek to inspire

kids, support parents and encourage everyone to

enjoy more veg.

Celebrity chefs, politicians, 
academics, retail, growers...



A Review of Recommendations for Future Action
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Social 
actions

Nutrition in 
national 

education 
sytems

Role of 
authorithies 

and 
institutions 

(WHO)

Nutrition 
guidelines & 
training for 

health 
professionals 

EU School 
Scheme



Preview  “best practices”

Case study: Food Dudes –Ireland 
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Key Facts: EU – EU F&V School Scheme

• Over 12 million children (4% more than last year) in 
more than 79,000 schools 

• Mainly children aged 6-10 years 
• Children received more than 74,000 tons of 

fruit/vegetables, mostly fresh (93% of total) 
• Budget execution improved with 77% of the annual EU 

budget spent (73% for previous year) ‘ Annual budget 
150 M €



A Review of Recommendations for Future Action
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Economic

actions

Fiscal incentive 

Health 
determinatns  in 
CAP & all policy

Innovation 
incentives for 
f&v and for 

healthier food 
option to 

consumers

Vouchers policy 
for most 

deprived , WIC



Preview  “best practices”
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The mystery of the missing fruit
Visitors to the Dutch Rijksmuseum in Amsterdam were surprised by a campaign by Philips. For the 

‘Dutch Masterjuices’ campaign, the company cooperates with the museum to make people aware of 

healthy lifestyles.

https://www.youtube.com/watch?time_continue=95&v=juV0hjGUymA

https://www.youtube.com/watch?time_continue=95&v=juV0hjGUymA


A Review of Recommendations for Future Action

Freshfel Europe - European Fresh Produce Association 19

Environmental 
actions

Tools to 
increase 

availability 
and 

accesibility 

Healthy 
requirements 

for public 
procurement 

Labelling of 
fruit content

Nutrition and 
health claims 
and nutrient 

profile



Preview  “best practices”
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A Review of Recommendations for Future Action
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Communication 
actions

Address 
perception 

issues of 
F&V

Food 
pyramids

Marketing 
to children 

Innovative 
marketing 

EU 
promotion 

policy



Preview  “best practices”
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https://www.youtube.com/watch?v=3Dr-oKkwuEo



Preview  “best practices”
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An overview of the Joint Statement 
Part 2 and call for input
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Next steps: overview of Part 2 and call for input

Freshfel Europe - European Fresh Produce Association 25

Aim: to have draft completed/near 
completion by end October for 
presentation at the annual EU Health Policy 
Platform meeting on 12th November . 

Current stage: Freshfel Europe currently 
drafting the first draft of the Joint 
Statement Part 2. 



Next steps: overview of Part 2 and call for input
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I want to be part of the 
drafting process

I have information 
about a best 

practice 

I have 
recommendations 

to share

I’m an interested 
stakeholder 



Next steps: overview of Part 2 and call for input
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Specifically Freshfel is looking for: 

1. Recommendations to stimulate fresh F&V consumption in 
Europe – all ideas are welcome! 

2. Best practices examples from all parts of society that 
demonstrate the success of a recommendation in a similar 
circumstance ‘on the ground’

Please email nicola@freshfel.org as soon as possible

mailto:nicola@freshfel.org
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Thank you for your attention! 


