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The World of Organic Agriculture 2019
www.organic-world.net

• The 20th edition of ‚The World of Organic 
Agriculture‘, was published by FiBL and IFOAM 
– Organics International and launched at 
BIOFACH in February 2019.

• Data tables, maps and infographics

• Country and continent reports

• Milestone lists

• Markets, standards, policy support

• www.organic-world.net

• Supported by the Swiss State Secretariat for 
Economic Affairs, International Trade Centre, 
Coop Sustainability Fund, NürnbergMesse, and 
IFOAM – Organics International

http://www.organic-world.net/
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Top ten countries agricultural land
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Growth of organic farmland by continent
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European Union: Growth of the organic farmland
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First data for 2018
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Distribution of retail sales
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https://app.powerbi.com/reports/5e2b16d9-ca3d-48be-9d98-9d9b1306d585/ReportSection?pbi_source=PowerPoint
https://app.powerbi.com/reports/5e2b16d9-ca3d-48be-9d98-9d9b1306d585/ReportSection?pbi_source=PowerPoint
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2018 Developments
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Growth of organic retail sales worldwide
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Per capita
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Organic market shares 
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Organic market share of total retail sales for selected products 2017 
(based on value in  EUR)

20

Austria Denmark France Germany Switzer-

land

Bread & bakery 

products
3.4% 8.% 4.9%

Eggs 21.6% 32.6% 29.6% 21.% 26.6%

Fresh vegetables 15.3% 20.4% 6.3% 9.7% 23.1%

Fruit 10.9% 18.8% 7.7% 7.8% 13.9%

Milk and dairy 

products
11.1% 4.4% 12.9%

- Butter 10.6% 16.4% 5.6% 4.5%

- Cheese 9.6% 5% 1.6% 4.7% 6.7%

- Milk 18.5% 31.6% 12.7% 12.1% 16.7%

-Yoghurt 13.9% 18.6% 6.9.% 8.1%
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Organic retail sales by channel 2018
Compiled by FiBL und AMI based on national data sources
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Organic marketing channels (AT, CH, DE, DK, FR, IT) 2015-2018
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European Union: Growth of organic farmland and of retail sales
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Denmark: Exports, Imports
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Imports

• New import statistics from the European 
Union, based on data from the certifiers, 
were published in March 2019

• Will be updated annually

• Now, data from the biggests organic
markets – EU and USA - are avaialble (US 
only for selected commodities)

• Bringing these data together and
comparing them with production and
retail sales volumes, could potentially help
improve transparancy

26
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Digitalizing visual data

Digitalizing visual data provides numerous advantages, including:

• A wider dissemination and reach of the data 

• Facilitated access to specific information. 

• Easier continuous data update 

• Interested parties can download and analyse data in its raw form.

• Opportunity to spot inconsistent data – a tool for detecting fraud? 

• Statistics.FiBL.org 
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https://app.powerbi.com/reports/42fbe767-4a3d-45db-9c19-23ce9f701603/ReportSection?pbi_source=PowerPoint
https://app.powerbi.com/reports/42fbe767-4a3d-45db-9c19-23ce9f701603/ReportSection?pbi_source=PowerPoint
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https://app.powerbi.com/reports/42fbe767-4a3d-45db-9c19-23ce9f701603/ReportSection32b0d56e4ebc2748b630?pbi_source=PowerPoint
https://app.powerbi.com/reports/42fbe767-4a3d-45db-9c19-23ce9f701603/ReportSection32b0d56e4ebc2748b630?pbi_source=PowerPoint
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https://app.powerbi.com/reports/42fbe767-4a3d-45db-9c19-23ce9f701603/ReportSectionba915d08bd89b0074907?pbi_source=PowerPoint
https://app.powerbi.com/reports/42fbe767-4a3d-45db-9c19-23ce9f701603/ReportSectionba915d08bd89b0074907?pbi_source=PowerPoint
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https://app.powerbi.com/reports/5e2b16d9-ca3d-48be-9d98-9d9b1306d585/ReportSection3308efc0cb7518400be8?pbi_source=PowerPoint
https://app.powerbi.com/reports/5e2b16d9-ca3d-48be-9d98-9d9b1306d585/ReportSection3308efc0cb7518400be8?pbi_source=PowerPoint
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Eurostat on SDG indicator 2.4.1: "Proportion of 
agricultural area under productive and sustainable agriculture"

• The indicator “Area under organic farming” can be considered as part of global SDG indicator 2.4.1 

"Proportion of agricultural area under productive and sustainable agriculture".

• While organic farming is not explicitly mentioned in the Agenda 2030, the 

EU considers organic farming as a method of production, which 

puts the highest emphasis on environmental protection and, with 

regard to livestock production, animal welfare considerations. It 

avoids or largely reduces the use of synthetic chemical inputs such as 

fertilisers, pesticides, additives and medical products. 

• The indicator measures the share of total utilised agricultural area (UAA) occupied by organic farming 

(existing organically-farmed areas and areas in process of conversion).

• https://ec.europa.eu/eurostat/cache/metadata/en/sdg_02_40_esmsip2.htm
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How has the EU progressed towards SDG 2?

https://ec.europa.eu/eurostat/web/sdi/key-

findings

https://ec.europa.eu/eurostat/web/products-

catalogues/-/KS-02-18-827

https://ec.europa.eu/eurostat/web/sdi/key-findings
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Thank you very much for your
attention!
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Resources

• «The World of Organic Agriculture» at www.organic-world.net

• Slides and infographics at www.organic-world.net

• Twitter.com/fiblstatistics

• Interactive data tables and data visualisations at statistics.fibl.org

• Interactive maps at www.organic-world.net

• Interactive map Organic in Europe at www.ifoam-eu.org

42

http://www.organic-world.net/
http://www.organic-world.net/
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Statistics.FiBL.org
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Presentations at www.organic-world.net
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http://www.organic-world.net/
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Interactive map http://www.ifoam-eu.org/en/organic-europe
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Contact

Helga Willer

Research Institute of Organic Agriculture FiBL

Ackerstrasse 113 / Postfach 219

CH-5070 Frick

Phone +41 62 8657-272

helga.willer@fibl.org
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Miguel de Porras

FiBL Europe 

Rue de la presse 4

B-1000 Brussels 

Phone +32 2 227 11 22 

miguel.deporras(at)fibl.org
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