
1. OBSERVING LAST SEASON.
2. OBSERVING PRESENT SITUATION.
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JOSE-ANTONIO GARCÍA 
DIRECTOR 



LEMON CAMPAIGN BALANCE 2018/2019

RECORD
CROP

RECORD
EXPORT

RECORD
PROCESSING

q PROFITABLE RETURN FOR 
GROWERS

q SPANISH SEASON: 11 MONTHS



DESTINATION OF LEMON PRODUCTION 2018/2019



HARVEST + TRANSPORT + 
PACKING + LOSSES + PROFIT

EVOLUTION OF LEMON PRICES (FINO VARIETY) 18/19
GROWER RETURN AND FOB EXPORT PRICES



HARVEST + TRANSPORT + 
PACKING + LOSSES + PROFIT

EVOLUTION OF LEMON PRICES (VERNA VARIETY) 18/19
GROWER RETURN AND FOB EXPORT PRICES



BACK TO 
AVERAGE
VOLUMES

EVOLUTION OF LEMON CROP & FORECAST 2019 / 2020



FORECAST = STABILITY

START AND PERSPECTIVE OF THE FINO LEMON. 19/20 CAMPAIGN
FIRST WEEKS DATA AND 3-MONTHS FORECAST

GROWER RETURN AND FOB EXPORT PRICES



PROCESSING MARKET DYNAMICS

* 400 gpl



GRAPEFRUIT CAMPAIGN BALANCE 18/19



DESTINATION OF GRAPEFRUIT PRODUCTION 18/19



EVOLUTION OF GRAPEFRUIT CROP ESTIMATE 2010 / 2020



PRICES EVOLUTION OF GRAPEFRUIT 2018/19
GROWER RETURN AND FOB EXPORT PRICES



EVOLUTION OF THE PRICE OF RED GRAPEFRUIT 2019/20
FIRST WEEKS DATA AND 3-MONTHS FORECAST

GROWER RETURN AND FOB EXPORT PRICES



SUSTAINABILITY. MULTIPLE FOCUS
SPANISH LEMON® (FRESH + PROCESSED) 

= 
3 PILARS

SOCIAL ENVIRONMENTALECONOMIC

PROFITABLE



FRESH LEMONS PROMOTION CAMPAIGNS

v AILIMPO has been granted 2 European Promotion Programs within the
AGRI-SIMPLE- 2019 call:

GOALS

1. Differentiate Spanish lemon
production from that of third
countries.

2. Emphasise the value of lemons and 
their properties.

3. Promote the consumption of 
Spanish lemons.

4. Modernise the product and its
consumption.

BOTH PROGRAMMES WILL LAST 3 YEARS
2020,2021 AND 2022


